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What 


MADE 





By train, 
millions of Made-in-Dallas products an- 
nually start on their journey to dealers’ 


by boat, by air, by truck 


shelves and to homes in every section of 


America. 


of this community may we'l 


The peop'e 


be proud of the ever increasing flow of 


goods from its factories and what this 
means in terms of better living—for 
American homes. They may be equally 
proud cf the ccntribution every loca! 
factory's output means in terms of the 
welfare of the families who live and 
work here. 


PARTNERS WITH DALLAS FOR 
A QUARTER CENTURY 





N DALLAS 


Means to You 


The steady wages of workers in the local 
Procter & Gamble factories mean steady 
purchasing power . . . regular payments 
for taxes, for the grocer, land!ord, the 
local shops and department stores. 

Payments for the raw materials used in 
Duz, Camay, Cris-o and P&G's 
other reliable products made here, bring 


Ivory, 


wages to farmers, ranchers, miners, fac- 
tory workers. They create more jobs in 
Dallas Southwest . . . give more folks 
more mozey for vacations, new homes, 
cars... help to bring greater prosperity 


to the entire community. 
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ROSS AVE. at HENDERSON 


Convement Stores 


OPEN THURSDAY AND SATURDAY NIGHTS TILL 9 | 
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Welcome... 


Fair Visitors 


Your visit to the great State Fair of Texas is not complete without 
a trip to one of Sears three easy-to-reach stores! Each is truly a 
“fair” in itself—with eye-catching displays and huge assortments 
of fresh, new high quality merchandise! Here you'll find the very 
things you want and need for family, home, farm and car—all at 
Sears famous money-saving prices! Free parking, too, in Sears 
store-side lots—a real time and step-saving convenience you'll 


enjoy. Yes—Sears welcome mat is out—so come and see us! 


We'll welcome you at the Fair, too! See Sears interesting 


exhibits in the Electrical and General Exhibits Buildings. 





Satiyjaction guaranteed or your money back” CFARS 
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BUSINESS CONFIDENCE 








Built on Years of Service 


x Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


1869 Eze 


leather Goods— 
Wholesale and Retail 


1869 THE SCHOELLKOPF 
COMPANY 
Manufacturers and Wholesale 
Distributors 


1872 e’termmar co. 


Street Railway 


1872 sancer Bros. 


Retail Department Store 


1875 DALLAS TRANS. & 
TERM. WHSE. CO. 
Warehousing, Transportation 
and Distribution 


1875 sank in pattas 


Banking 


1876 cochran 


Insurance General Agents 


1876 comeany 


Home Furnishings 


Established 


igs “suns 


Structural Reinforcing 
Steel and Machinery Repairs 


1889 & Company 


Real Estate, Insurance 


1889 merzcer's vairy 


Dairy Products, Wholesale 
and Retail 


18590 WILLIAM S. 
HENSON, INC. 
Printing and Advertising 


1893 — & SONS, 


Manufacturers—Paper and 
Paper Products 


1900 etow co." 


Agricultural Implements 


19] CULLUM & BOREN 
COMPANY 
Wholesale and Retail 
Sporting Goods 





This year celebrating its seventy-fifth anniversary, the Dallas Rail- 
way and Terminal Company contributed a highlight to the 1890 
State Fair of Texas by introducing electric cars to replace the mule- 
drawn “‘dinkies” with which the company began operations in 1872. 
Pictured is one of the first-type electric, five-car trains loaded with 
Fair-bound passengers. To provide enough cars to accommodate the 
crowds attracted by the most elaborate exposition Dallas had yet 
witnessed, Dallas Railway and Terminal Company converted several 
old mule cars to electric power by slinging small motors beneath the 
vehicles. Other out-dated mule cars were added to the electrics as 
trailers. With the hordes of riders overloading the cars and trailers, 
passengers frequently found it necessary to get off and shove to get 
the train moving. Today’s fleet of modern trolley coaches in use 
marks the progress sinc2 the advent of the electric equipment. 


Established 
] O06 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


1909 THE SOUTHERN . 
SUPPLY COMPANY 
Wholesale Hardware and 
Industrial Supplies 
ISI] GRAHAM-BROWN 
SHOE COMPANY 
Manufacturing 


Wholesalers 


19] Pg STEWART OFFICE 


Established 
1903 ACME SCREEN 
COMPANY 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 
1914 ATLAS METAL 
WORKS 
Sheet and Metal Manufacturers 


gid rane 


Insurance Managers 
Fire — Casualty 


SUPPLY COMPANY 
Stationers—Office Outfitters 

1914 TEXAS EMPLOYERS 

e INSURANCE ASS'N 


Workmen's Compensation 
Insurance 
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Member, Southwestern Asso- 
ciation of Industrial Editors; 
International Council of In- 
dustrial Editors. 


CLIFTCN BLACKMCN... . 
THOMAS J. McHALE . . . Adv. Mgr. 
MARY FLETCHER CAVENDER 

Editorial Assistant 
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RAILWAY & TERMINAL 
CO. 








15 years old 
and STILL GROWING! 


$2,500,000.00 in Improved 


Transit Service 


Wiihin recent months Dallas has added 60 new buses 
and 24 trolley coaches to its transit system... 


= Wilh se vilting stock Eighty-two more large new buses will arrive within the 
of two mule cars and ten next two months... 
These 166 new vehicles, together with other improve- 


ments will cost the Company $2,500,000.00. 


Mexican mules public 
transportation service be- 
gan on Main Street, Dal- 
las, in September, 1872. 
Today 573 modern trans- 
it units serve 400,000 


patrons daily. 


DALLAS RAILWAY 


&TERMINAL COMPANY 


When in DALLAS Go Transit! 
No traffic problems . . . No parking worries 
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WASHINGTON 


By DALE MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Potomac Panorama 


UTWARDLY Washington is 

quieter these days than it is when 
Congress is in session. There is less talk 
and less showmanship, less window-dress- 
ing in politics, less posing. The tempo is 
slower and the fanfare diminished, and 
even the social season is less titillating. 
But these surface man- 


ea) 


ifestations are mis- 
leading. Inwardly 
Washington is seeth- 
ing——with alarm over 
growing international 
tension. with real con- 
cern about a shaky 


domestic economy. 





: here are more clcsed- 
DALE MILLER coor conferences. 
more tight-lipped seriousness. and a more 
perceptible air of wariness and caution, 
not so much on Capitol Hill as around 
the town, in places like the State Depart- 
ment, especially in the State Department. 


On Capitol Hill the surface signs of 
quiet and lethargical ease are omnipres- 
ent. Mail has dropped off, as it always 
does when Congress is not in session. 
Secretarial staffs, precise and competent. 
with an enormous capacity for work 
when the going gets rough, are taking life 
easier. They are divvying up the work, 
taking time off, brewing more coffee in 
the boss’ private office, debating the 
longer skirts, trekking to the cafeteria for 
an afternoon cake, catching up on the 
Congressman’s scrapbook by reading and 
clipping the piles of home-town papers 
that accumulated during the rush of the 
session, and now and then organizing a 
bridge game for a couple of hours when 
a “fourth” drops in. No duties are neg- 
lected; conscientiousness is second na- 
ture to these trained staffs, and special 
problems and routine chores are alike 
dispatched with celerity whenever they 
arise. But there is less work to do these 
days on Capitol Hill. 

Still, more and more Congressmen are 
drifting back into town, unannounced. 
some just putting the kids back in school, 


DALLAS ¢« OCTOBER, 1947 


but others quietly checking into serious 
problems, conferring with colleagues wh > 
might be around or with Administration 
leaduers who have the White House ear. 
and still others getting ready to take off 
on official missions here and there. What- 
ever their purpose they are more taciturn 
than usual, more reluctant to make head- 
lines, more agreeable to anonymity than 
Congressmen usually are accustomed to 
being. They don’t like the looks of things. 
but they aren’t too sure of their thoughts, 
o they are chary of comment. They are 
prudently self-effacing, joining their 
staffs over the coffee cups instead of their 
public over the microphones. 
Newshounds assigned to the Capitol 
are having a tough time grubbing for 
news. There is a lot of it to be had, but 
not as many means of getting it. The same 
Congressmen who generally have their 
secretaries tip off the press galleries of 
their arrival, a sure-fire device to get lots 
of attention when most of their colleagues 
are out of town, are today slipping in and 
out of Washington without the heralding 
trumpets, not avoiding the press boys but 
still not seeking them out. So the cor- 
respondents are grinding out a lot of 
“time” copy and speculative pieces, more 
literary and less factual, waiting for the 
breaks that are sure to come, and now 
and then collaring a Congressman in the 
corridors, and fattening an inconsequen- 
tial interview into an impressive story. 
Political talk flows on, of course, as 
ceaselessly as the Potomac Taft is 
doing out West, and who will arise phoe- 
nix-like from the ashes of a Dewey-Taft 


how 


stalemate at the Republican convention 
next year? Some think the personable 
Eisenhower will take it all: and others 
are sharpening the intriguing possibility 
that a triumphant MacArthur return, 
shrewdly timed next Spring, may become 
an irresistible juggernaut. But the profes- 
sionals distrust the military careerists 
with no political records, and among 
them there is an incipient grooming of 
Vandenberg as an acceptable compromise 
to head off the army candidates, just in 


case, Some are wondering why the sturdy 
Stassen drive hasnt abated as the Old 
Guard thought it would; and others like 
the prospects for Warren and Martin, but 
generally for second-place on the ticket. 
On the Democratic side it’s all Truman, 
of course, with speculation centering on 
his running-mate (my own Ouiji board 
spells out the name of Forrestal). Two 
Texans, Rayburn and Clark, are high in 
favor, but that old incubus “geography” 
is a heavy political burden. In the radical 
realm Comrade Wallace is comfortably 
in eclipse, with even the labor crowd un- 
chagrined by his obscurity. 

Washington’s indispensable man, the 
tourist, is more ubiquitous than ever. He 
is in a sightseeing bus to Mount Vernon, 
ascending the Washington Monument, 
being conducted through the Capitol by 
an experienced guide, staring at the pala- 
tial Embassies, ogling the old masters in 
the Art Gallery, camera-shooting the 
Lincoln Memorial or the Iwo Jima Monu- 
ment outside of Admiral Nimitz’s win- 
dow, and being overwhelmed generally 
by the magnificence of his Capital City. 
He will think himself presumptuous but 
he may call on his Congressman, if he is 
one of the few who know who their Con- 
gressmen are, and he will invariably be 
agreeably surprised by the cordiality of 
his reception; and if his feet haven't be- 
come too sore by nightfall he may seek 
celebrities at the Shoreham Terrace or 
the Mayflower Lounge. 

So goes the Potomac panorama, an 
endless and changing mosaic of life in 
the Capital City when Congress is not in 
session. Aimless and purposeful, lacka- 
daisical and vital, it is a kaleidoscopic re- 
flection of our national life. Yet pervad- 
ing it all, here in the fall of 1947, is an 
aura of expectancy, of waiting for mo- 
mentous things. There is a subtle efluence 
of soberness and apprehension emanating 
from inner chambers which lies oppres- 
sively on the future. What the future will 
bring no one can know and few will fore- 
tell; but the high and the humble alike 
know full well that a crisis is abroad in 
the world, and that the challenge to all 
than it is 


mankind was never greater 


today. 


J. WOODALL RODGERS, former 
mayor of Dallas, has been appointed 
chairman of an American Bar Associa- 
tion committee which will attempt to 
interest lawyers in aiding reform move- 
ments in community government. ROB- 
ERT G. STOREY dean of the School of 
Law of Southern Methodist University, 
is a member of the committee. 
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Wall Street Journal 
To Publish in Dallas 


ALLAS has been selected as the 

publication city for the Southwest- 
ern edition of “The Wall Street Journal,” 
which the national business daily news- 
paper expects to begin issuing from its 
own plant on or before March 1. 

Construction is due to get under way 
immediately on a one-story building at 
the northwest corner of Young and 
Poydras to house the printing shop. news 
bureau, and other departments. 

The new edition of “The Wall Street 
Journal,” now published by Dow, Jones 
& Company in New York and San Fran- 
cisco, will be distributed to subscribers 
and newsstand buyers throughout Tex- 
as, Oklahoma, Louisiana, Arkansas, New 
Mexico, Colorado, Kansas, Mississippi, 
and parts of Missouri. Initial circulation 
in the area will be to some 10,000 sub- 
scribers who now receive the New York 
or San Francisco edition two or three 
days after publication, in most instances. 
Through the new edition printed in Dal- 
las, “The Wall Street Journal” officials 
will seek to provide day-of-publication 
delivery to subscribers in an area of 
about 400 miles in each directions. Some 
added air freight schedules are being 
planned for larger urban centers outside 
this circle. 

To be isued five days a week, Monday 
through Friday, the new Dallas edition 
will contain some regional news, which 
will be originated by its Southwestern 
news staff and correspondents through- 
out the area, but most of its content will 
be identical each day with the issues 
printed in New York and San Francisco. 
This will be achieved by constant leased 


DALLAS OPERATIONS of “The Wall Street 
Journal" will be under the general direction of the 
business newspaper's top-ranking executives pic- 
tured on the opposite page. Bernard Kilgore, presi- 
dent of Dow, Jones & Company, pilubshers of “The 
Wall Street Journal,” is pictured at top, left. Joe 
Ackell, assistant general manager in charge of op- 
erations, is shown at bottom, left. Robert M. Feem- 
ster, assistant general manager, is pictured at top, 
right, pointing to Dallas on a map of the news- 
paper's network of news bureaus and correspon- 
dents. Dallas will be the eighteenth fully staffed 
news bureau in the paper's international news-gath- 
ering organization, which also includes special cor- 
respondents in more than 100 other news centers. 
Editor of ‘‘The Wall Street Journal" is William H 
Grimes, right, center, winner of the 1947 Pulitzer 
prize for distinguished editorials. William F. Kirby, 
executive editor, is pictured at bottom, right. With 
Mr. Feemster in Dallas to announce the paper's 
Southwestern edition was Les Davis, 
circulation manager. 
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wire telegraphic contact, permitting 
transmittal of not only all basic news 
content but also rewriting, headlines, 
and make-up instructions, explained 
Robert M. Feemster, assistant general 
manager, who has been in Dallas at va- 
rious times this year to handle the de- 
tails of setting up the Southwestern op- 
eration. 

He emphasized that Dallas was se- 
lected as the publication center after an 
extensive survey of several cities, because 
this city provides the best distribution 
potential for the whole Southwest. He 
also commended the Dallas Chamber of 
Commerce “for its fine continuing help 
and cooperation during the several 
months of study and work” that pre- 
ceded the announcement by “The Wall 
Street Journal” of its decision to publish 
in Dallas. 

The Pacific Coast edition, which has 
been published daily since October, 
1929, will be the pattern for setting up 
the Dallas publication facilities, Mr. 
Feemster explained. 

The news staff at Dallas will comprise 
about a dozen workers headed by an 
editor who will be selected from the pub- 
lication’s present organization, Mr. 
Feemster said. Advertising, circulation, 
business sales, and mechanical depart- 
ment workers will bring the total per- 
sonnel at Dallas to about 60. 

The building, being erected by the 
Radal Corporation for lease to “The 
Wall Street Journal’ ’for 10 years, with 
option for a 10-year renewal, will have 
an Indiana limestone facade and will 
contain 11,000 square feet of floor area. 
Its mechanical department will house all 
new equipment, including a press and 
nine type-composition machines. T. L. 
Jaggars of the firm of Jaggars-Chiles- 
Stovall will supervise mechanical opera- 
tions. 

George Dahl, architect, is now prepar- 
ing final and detailed plans for the build- 
ing that will house the printing plant and 
editorial offices of “The Wall Street Jour- 
nal.” Meyer Rabinowitz is president of 
Radal Corporation, which will erect and 
own the building, on which Dow, Jones & 
Company has taken the 20-year lease. The 
real estate negotiations were handled by 
G. C. Ledyard of J. W. Lindsley & Com- 
pany, realtors, including both the lease 


of “The Wall Street Journal” and the 
Radal Corporation’s purchase of the site. 

Dallas financial and businessmen gen- 
erally viewed the decision of “The Wall 
Street Journal” to launch a Southwest- 
ern edition at Dallas as both a confirma- 
tion of the growing importance of the 
Southwest as a business and economic 
center and the recognition of Dallas’ 
dominant position in this area. 

“We are naturally delighted with the decision 
of ‘The Wall Street Journal’ to publish in Dal- 
las,” said D. A. Hulcy, president of both the 
Lone Star Gas Company and the Dallas Cham- 
ber. “It is significant confirmation both of the 
advantages of the Dallas Southwest, which more 
and more are causing the nation’s industrial 
leaders to focus their attention on this region, 
and the dominant position that makes Dallas 
an ideal location for any enterprise that would 
serve itself and the area to the best advantage, 
whether it be a business newspaper, branch 
factory, or sales office. 

“The Dallas Chamber of Commerce is proud 
to have played a part in gathering and pre- 
senting the facts upon which ‘The Wall Street 
Journal’ based its decision to locate an editorial 
office and publishing plant in our city. Dallas 
is fortunate in being served by two great daily 
newspapers, and it is most appropriate that a 
great business newspaper now joins the ranks 
of Dallas’ publishing industry.” 

Commented E. L. Flippen, president of the 
First National Bank: “A friend of mine from 
San Francisco commented today that ‘The Wall 
Street Journal’ in establishing a Southwestern 
edition not only focuses national attention upon 
the Southwest as one of America’s most rapidly 
growing regions, but also definitely confirms 
the fact that Dallas will continue to grow as 
one of the nation’s key financial centers. [ 
have read “The Wall Street Journal’ consist 
ently for more than 30 years, and could not do 
without it. The decision to publish at Dallas 
marks a great advance in journalism and is a 
high compliment to Dallas and its business 
leadership.” 

“I’m sure that business and financial inter 
ests are in accord in viewing the decision of 
‘The Wall Street Journal’ to publish a South- 
western edition at Dallas as one of the great 
milestones in the growth of our region,” said 
Fred F. Florence, president of the Republic Na- 
tional Bank. “We are delighted to welcome 
this truly great business newspaper to the pub- 
lishing ranks of Dallas. It will make substan- 
tial contribution to the continuing development 
of this area, and its coming reflects the kind 
of pioneering spirit which has built—and will 
continue to build — the Southwest. We are 
gratified that Dallas has been selected as the 
location of the edition’s publishing headquar 
ters. By fitting the needs of “The Wall Street 
Journal’ for serving this area, Dallas further 
evidences its advantages for serving the needs 
of industry generally.” 

R. L. Thornton, chairman of the board of 
the Mercantile National Bank, said: “In an 
era of industrial decentralization, “The Wall 
Street Journal’ is making a wise choice in se- 
lecting Dallas as one of its three national publi- 
cation points. The Journal, searching deeply as 
it does into the motivations of this nation’s 
economic life, needed no blue book or engineer- 
ing survey to guide it in its choice of Dallas as its 
Southwestern publication point, because Dallas 
for years has held a natural dominance in the 

(Continued on Page 61) 
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YLOR HOSPITAL'S new Truett Memorial unit 
will look when completed as pictured in the Architect's 
sketch reproduced above. Designed in the form of 
an “X"’, it will have four corridors extending out 
from a center lobby on each floor. One of its wings 
will connect with the present main building. Baylor 
today, shown at left, is a rambling set of buildings 
with a total of 17 entrances. 
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Iruett Memorial 


Dallas Citizens Asked to Give 
$1,000,000 Toward Constructior 
of New Baylor Hospital Buildinc 


ITH a $1,000,000 eift from the Baptist General Con 
TOY session of Texas as their incentive. Dallas citizen 
will be asked during a campaign opening at mid-month t 
match this contribution with an additional $1,000,000 a 
their share toward the contruction of the proposed ne\ 
George W. Truett Memorial Hospital Building. 

To be erected in honor of the late Dr. Truett, pastor o 
Dallas’ First Baptist Church for many vears. the memoria 
structure will, with space for 400 beds. expand Baylor Uni 
versity Hospital’s facilities to a total of 900 beds. 

The new building. costing $4,000,000, will be constructec 
when the local community raises its $},000.000. Matchin: 
the gifts, dollar for dollar. that are made by residents anc 
firms of Dallas. will be the Baptist General Convention 
which has pledged another $1,000,000 in anticipation of al 
tainment of the goal of the Dallas public campaign. Th 
Dallas executive committee of Baylor Hospital already ha 
$1,000,000 from a previous drive set aside for the construc 
tion of the building. The remaining 31.000.000 will be 
amortized over a period of 20 years. 

The Baylor Hospital expansion program is the answet 
Baylor’s board of trustees to its responsibility for helping t 
alleviate Dallas’ serious shortage of hospital beds. pointer 
out Charles R. Moore. president of the Austin Bridge Com 
pany and chairman of Baylor’s trustees. 

“All Dallas hospitals are seriously overcrowded, and Bay 
lor Hospital alone has an average waiting list of more thai 
300 applicants,” he said. “Conservative estimates place the 
Dallas hospital bed shortage at from 800 to 1.200 beds. Dal 
las is not prepared to cope with natural calamities, indus 
trial disasters. or major epidemics. This is an emergenc\ 
that affects the health of every citizen. Baylor's building pri 
gram has been developed in recognition of this tremendou 
bed shortage as a threat to the health of this community.” 

General chairman for the Dallas drive scheduled to enc 
November 15 is W. C. McCord. president of the Southlan¢ 
Life Insurance Company. Backing and endorsing the cam 
paign are the 272 residents of the Dallas area who form ih 
citizens committee of sponsors. Ben H. Wooten, vice presi 
dent of the Republic National Bank, is associate genera 
chairman. 

All citizens of Dallas have a stake in the erection of thi: 
new building. asserted General Chairman MeCord. in: an 
nouncing the drive’s theme: “A Greater Hospital for 
Greater Dallas.” 

“The program is of vital concern to every industrialist. 
Mr. McCord continued. “His willingness to provide adequat 
hospital facilities out of corporate profits helps mold goo 
relations with his employees and his customers. Every indus 
trialist has both a direct and an indirect stake in the healt! 
and well-being of his workers. Good health and high pro 
ductivity go hand in hand. 


“Dallas merchants have a very great. direct stake in Dal 


las’ reputation as the medical center of the Southwest. Bay 
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X-RAY FILMS are shown (above) being viewed on a special 
plate by Baylor Hospital technicians. Baylor's blood center 
(below) supplies its Rh typing serum to hospitals in more than 
800 cities in the United States and institutions in 28 foreign 
countries. 








WHILE MEDICAL STANDARDS and service at Baylor are 
in no way impaired, space is lacking on the hospital operating 
floor, making it necessary for equipment to be crowded into 
the halls, as pictured below. 


lor’s patients are their customers. Too, much of Baylor Hos- 
pital’s quarter-million-dollar annual payroll and supplies 
budget is spent in Dallas. 

“Every citizen in fact, has a stake in the program, for, 
when illness strikes, he wants the best of care for himself, 
his family, and his friends. The crowded Dallas hospitals, 
turning away patients daily, mean such care is not always 
available when needed. To safeguard his own health and 
that of his loved ones, every citizen should support this cam- 
paign.” 

Plans call for the seven-story George W. Truett Memorial 
Hospital Building to face Gaston Avenue and to be shaped 
like an “X” with four corridors radiating out from a cir- 
cular lobby on each floor, a design regarded as the most 
efficient for a hospital. The present main building will be 
joined to one of the four wings and its first-floor patient 
rooms will be converted into laboratories and office facili- 
ties. 

The expansion will permit the concentration of kitchen, 
laundry, and powerhouse facilities to replace the present 
scattered units. The 17 entrances the hospital now has will 
be reduced to a minimum. By providing more private rooms 
and small wards, the new building will meet what is con- 
sidered one of the most important needs of the hospital. 

Dr. Christopher G. Parnell, medical hospital consultant 
of Ann Arbor, Mich., is working with the Dallas architec- 
tural firm of Thomas, Jameson & Merrill in the design of 
the Truett memorial. 

Orders for the removal of building from the area where 
the new unit will go up have already been given by Baylor’s 
board of trustees, who are planning to get construction of 
the hospital under way by January 1, 1948. 

Dallas’ civic-minded residents raised $1,000,000 in Bay- 
lor’s behalf three years ago. 

“But since the initial campaign, it was realized a $1,000,- 
000 hospital would be as adequate to the need as building a 
$10,000 city hall to serve Dallas,” pointed out Mr. Moore. 
“And the cost of hospital construction in the interim period 
has risen from $6,000 per hospital bed to $10,000 per bed.” 

Campaign Directors McCord and Wooten will have serv- 
ing with them as vice chairmen Tom E. Braniff, president 
of Braniff International Airways; Travis T. Wallace, presi- 
dent of the Great American Reserve Insurance Company; 
{Continued on Page 19) 


CROWDED CORRIDORS at Baylor are revealed in the 
typical scene below. Patients congregate in halls already 
filled with spare beds held in readiness for an increase in the 
number of patients. 
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“THE GREATEST MOWER EVER BUILT” 
SELF PROPELLED Ths ctl OER 
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FOR LAWNS LARGE & SMALL 
AU you do is stoor it SALES anb SERVICE 


The Only Automatic Mower 
with the Exclusive Hand Con- 


ral Pesto HEADQUARTERS 


FOR LIGHT OR HEAVY 
GRASS! 


The mowAmat governor automati- 
cally controls the power for cutting 
heavy or light grass...doesn't 
‘‘miss'’ at the thick spots, handles 
bent grass beautifully. The mowA- 
mat clean cut is due to the use of 


For Power Mowers, Garden Tractors and Modern Mechanical 





Equipment for lawn and yard maintenance. Thirty-five years of 


experience and the most complete organization of its kind in the 


high-speed bearings, a mowAmat Southwest enable us to provide the right machine for each job 
feature, and the extra power 
attained with the Clinton engine. and keep it running. Our equipment and service is widely used 


in park service, on golf courses, school grounds, in cemeteries and 
public institutions and by owners of large estates and small homes. 
We design and manufacture power mowers in our own modern 
machine shop. We are also equipped for repairs and service on 
all makes. Whatever your problems are in this type of equip- 
ment we can serve your needs—“from the smallest lawn to 


the largest estate.” 





THE QUTOMaATIC MewER 


Ora 
@niee anes ay reer «, ane. 


W. B. REED MACHINE WORKS 


Manufacturers and Distributors 
8223 Preston Road —DALLAS— Phone J8-5258 
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“BUSINESS WEEK” REPORTS ON-- 


The Southwest Market 


‘6 URING the war years and since, the Southwest has spected weekly news magazine of business and industry, pre- 
been touted as an up-and-coming region. That’s no sented recently the results of a comprehensive survey of the 
mistake.” Southwest’s growth since 1940. The report was the fourth 
With that introduction, “Business Week,” the McGraw- in a series which “Business Week” is publishing on regional 
Hill Publishing Company’s widely recognized, highly re- {Continued on Page 18) 
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RANGING OVER THE SOUTHWEST CIRCUIT 


A breakdown of the Southwest market and of the changes in It since before the war 
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DISTORTION MAP 
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SOUTHWEST 


Southwest draws more income from 


(Type of income as percent of total, 1939) 


S.W. U.S. 





Income Source* 





MANUFACTURING 
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GOVERNMENT 





PROPERTY 











ALL OTHER 














Dete: 1939 — Dept. of Commerce 
1946 — Business Week 





farms, less from nonfarm activities ... 


Agriculture: farm proprietors; 


INCOME PUSHES AHEAD OF U.S. INCOME 


Its farm income went up less than the U.S., 
but its nonfarm income went up more . 


(Percent gains, 1939 to 1946, by type of income) 
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*Manufacturing: payrolls only; Government: civilian and militory pay, plus allotments; 
Property: rents, dividends and interest; All Other: income from trades, services, utilities etc. 


Result: Its total income 
went up a little more. 


(1939 total income equals 100) 
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Non Agricultural Employment 
Agri- Employees 
Total Civilian Total cultural ~ 
Labor Armed Labor Unem- Employ- Employ- Self Manu- Govern- 
Force Forces Forces ployment ment ment Total Employed facturing ment Other 
Arkansas...... . April 1940....... 728 5 723 104 619 330 289 80 45 39 125 
April 1945....... 851 157 694 3 691 287 404 84 72 56 192 
ee 716 28 688 23 665 281 384 97 70 50 167 
Louisiana....... April 1940....... 935 7 928 124 804 274 530 138 85 61 246 
April 1945....... 1,043 210 833 5 828 295 623 134 163 97 229 
Oct. 1946....... 929 38 891 39 852 203 649 153 129 89 278 
Oklahoma....... April 1940....... 854 7 847 160 687 240 447 116 39 67 225 
April 1945....... 968 204 764 2 762 236 526 113 106 96 211 
ee eee 837 37 800 32 768 232 536 129 53 85 269 
Bees ssssacrs April 1940....... 2,579 21 2,558 348 2,210 701 1,509 413 178 159 759 
April 1945....... 3,229 596 2,633 9 2,624 629 1,995 416 398 278 903 
Oct. 1946....... 2,922 107 2,815 72 2,743 621 2,122 476 316 233 1,097 
New Mexico.... April 1940....... 190 2 188 42 146 49 97 22 5 19 51 
April 1945....... 200 49 151 1 150 47 103 21 9 28 45 
Oct. 1946....... 177 8 169 3 166 47 119 24 10 25 60 
Southwest....... April 1940....... 5,285 42 5,243 778 4,465 1,593 2,872 769 351 345 1,407 
April 1945....... 6,292 1,216 5,076 20 5,056 1,405 3,651 768 748 355 1,580 
Ce 5,581 218 5,363 169 5,194 1,384 3,810 879 578 482 1,871 
Southwest, % of Labor Force 
April 1940....... 100 0.8 99.2 14.7 84.5 30.1 54.3 14.5 6.6 6.5 26.6 
April 1945....... 100 19.3 80.7 0.3 80.3 22.3 58.0 12.2 11.9 8.8 23.4 
Oct. 1946...... . 100 3.9 96.1 3.0 93.1 24.8 68.3 15.7 10.4 8.6 33.5 
Southwest Index (1940 = 100) 
April 1940....... 100 100 100 100 100 100 100 100 100 100 100 
April 1945....... 119 2,895 99 3 113 88 127 100 213 161 112 
eee 106 519 102 22 116 87 133 114 165 140 133 
: ‘ 0 1941 1946 
Tho d April Nov. Oda. 
ape seg Met litan Area* nc i 1946 Penny ee 
m : etropo! bssee 
City* 1940 1946 [% Guin Southwest Total......... $1031 $1060 
New Orleans, La.... 494 560 13 Houston Residential........... 196 403 
Houston, Tex....... 384 480 25 Population (Th.)..... 529 601 679 renee sae Reb 0% od nad 
mmercial........... 
Dates, Tex......... 294 © 125 45 Mfg. Jobs (Th.)....... 43 102 68 ; 
; % Mig. Jobs of pop 8.1 16.9 10.0 Educational........... 10 32 
San Antonio, Tex.... 253 340 35 » og ‘i : i Other non res. bldg. ... 31 64 
Oklahoma City, Okla. 204 230 13 Dallas Military est... 6.6.00 289 21 
Fort Worth, Texas... 177 250 41 Population (Th.)..... 399 443 520 = cen Rie aee wae eS 31 43 
Mfg. Jobs (Th.)....... 27 79 44 CRO...» Bi 21 
Tulsa, Okla......... 142 182 28 g- Jobs ( tte ie a a 31 pe 
Shreveport, La...... 98 122 25 % Mfg. Jobs of pop... 6.8 17.8 8.5 leis... «sess 72 95 
El Paso, Tex........ 96 120 25 Fort Worth oo ee eae 62 106 
Little Rock, Ark..... 88 115 31 Population (Th.)..... 226 «46268 = 290 Southwest, % of U.S... 10 1 
Austin, Tex......... 88 112 27 Mfg. Jobs (Th.)...... 14 53 23 Residential........... 6 11 
Galveston, Tex...... 60 78 30 % Mig. Jobs of pop... 6.2 19.8 7.9 co ee 11 7 
Beaumont, Tex...... 59 90 53 San Antonio Commercial ec te eee ” sp 
: Educational........... 5 16 
Corpus Christi, Tex.. 57 112 97 Population (Th.)..... 316 364 400 Other non res. bldg. ... 10 11 
WMO PK os asics 55 70 27 Mfg. Jobs (The)...... 12 15 18 ees 16 il 
Amarillo, Tex....... 51 68 33 % Mfg. Jobs of pop... 3.8 4.1 4.5 see Puente Tere 10 11 
wers & water....... 20 11 
Port Arthur, Tex.... 46 66 44 New Orleans osnenueiien teak. 10 21 
Witchita Falls, Tex.. 45 58 29 Population (Th.)..... 552 592 640 Highways........... a 9 12 
Laredo, Tex......... 39 45 15 Mfg. Jobs. (Th.)...... 35 88 58 MNOS ssid das annes 9 12 
Fort Smith, Ark..... 36 45 25 % Mfg. Jobs of pop... 6.3 14.9 9.0 
Albuquerque, N.M... 35 41 17 Oklahoma City TAXES* 
Baton Rouge, La.... 34 42 24 Population (Th.)..... 244 256 282 
Musiegs, Olds... 32.42 31 Mfg. Jobs(Th)...... 10 37 18 wad _— 
Lubbock, Tex....... 31 42 36 % Mig. Jobs of pop... 3.9 14.4 6.2 Million %of Million % of 
en 28 35 25 $ Income $ rncome 
Cy a) 28 40 43 * Area definitions are: Dallas, Dallas county, Wiemeae <3. 1.9 “ 63.8 5.0 
Monroe, La......... 28 35 25 Tex.; Ft. Worth, Tarrant county, Tex.; Houston, Louisiana.... 7.3 9 162.5 8.6 
< Harris county, Tex.; San Antonio, Bexar county, Oldahoma... 4.6 6 139.8 1.6 
Alexandria, La...... 27 42 56 Tex.; New Orleans, Jefferson, Orleans and St. ees... Say 9 605.8 9.5 
Abilene, Tex........ 26 40 54 Bernard Parish counties, La.; Oklahoma city, Naw inion 1.2 7 33.1 7.5 
Oklahoma county, Okla. The population figures Siatheest.,.. 96.7 8 1005.0 8.5 
* Estimates relate to city boundaries only, and exclude military personnel, an important income Th ee ee 888 1.3 17884 11.0 
are therefore subject to a wider range of error than factor in the Southwest. Use of the above figures 
those in the adjoining table, relating to county- Sor market pur poses should therefore make allowance * Federal individual taxes withheld on salaries 
wide boundaries. Sor the exclusion of troops stationed in area. and wages, plus normal and surtaxes. 
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1.52 


2079 
89 
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2369 
101 
1.95 
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34 
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92 
10.3 


1929 
406 
136 
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97 
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66 
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111 
4.12 
117 
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3771 
117 


Per Capita Income 


Arkansas........ 


SNR os cena n 


New Mexico. ... 


Southwest....... 


Index (1939 = 100) 
Sav. $....... 


Index (1939 = 100) 
SO U.S. 008s 


1929 
305 
124 
45 


465 
116 
68 


383 
112 
56 


428 
120 
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1941 


2343 


1.79 


2340 


1.79 


6367 
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298 
100 


486 


1.16 
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1.22 
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100 


3227 
100 
7.68 
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100 
46 
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100 
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101 
1.80 
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316 
106 
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1.10 
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104 
1.15 
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4.16 
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101 
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103 
72 
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104 
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103 
64 
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1985 

102 
1.49 
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105 
1.85 
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98 
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1.90 
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5.01 
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182 
52 
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155 
64 
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174 
68 
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163 
76 
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65 
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96 
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8.26 
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81 
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67 
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1.89 
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89 
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107 
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1944 
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190 
81 
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1.35 
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107 
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Factory Job Breakdown 














April April October 
1940 1945 1946 
(Figures in Thousands) 
South West total.... 351 747 578 
1 ee 137 427 256 
Metals (steel, non- 
ferrous)........ 16 78 42 
Machinery, incl. 
electrical....... 18 48 39 
5 187 37 
ate 65 75 90 
Other durable..... 33 39 48 
Nondurable. 215 320 322 
Textiles, incl. ap- 
parel, leather... 31 48 51 
Foods. . ieee 424% 89 116 119 
Paper & printing. . 34 39 47 
Chem., oil, rubber. 58 111 99 
Other nondurable.. 3 * 6 
Arkansas total...... 45 72 70 
I WOMe i en meee 29 46 44 
Metals, etc....... 1 9 1 
Macninery, etc.... .. 2 2 
Transport equip... ... 2 sae 
Lumber: .....0cs- 20 25 32 
Other durable..... 8 8 10 
Non lurable scccccce 16 26 26 
Textiles, etc...... 2 4 5 
POGUE os ciccawess 7 11 11 
Paper & printing. . 4 4 5 
Chemicals, etc... . 3 7 4 
Other nondurable.. 1 
Louisiana total...... 85 163 129 
Durable... 6.066 32 89 53 
2 14 4 
Mac 2 5 4 
‘lransport equip... 2 37 7 
19 23 27 
7 9 11 
Nondurable. ..... 55 74 76 
Textiles, etc...... 8 8 9 
POON ds sears cals 26 27 30 
a 10 13 14 
Chemicals, etc.... 11 26 22 
Other nondurable.. 1 1 
Oklahoma total..... 38 106 53 
2 ae 14 65 21 
Metals, etc....... + 6 7 
Machinery, etc.... 3 7 5 
Transport equip... ... 44 2 
a ee 3 3 3 
Other durable. :... 4 5 4 
Nondurable...... 24 42 32 
Textiles, etc...... eas 
. 13 17 13 
Wh caicudn 5 6 
Sete... 7 17 12 
Other nondurable.. ... 1 
Texas total....... 178 398 316 
DUtelee sos soa 61 225 134 
Metals, etc....... 9 42 27 
Machinery, etc.... 14 36 32 
Transport equip... 4 105 26 
LAM 0 6 4 Kas 20 24 28 
Other durable..... 14 18 21 
Nondurable. ..... 117 173 182 
Textiles, etc...... 21 31 34 
oo 42 59 62 
yo 15 18 22 
Chemicals, etc.... 37 61 60 
Other nondurable.. 2 4 4 
New Mexico total... 5 9 10 
DARIO os 2 vas cee 3 4 4 
Nondurable....... 2 5 6 












































SOUTHWEST JOBS SHIFT 
Farm jobs down more, nonfarm jobs up more 
140 
Pal U.S 
© 120 
4 
" Nonfarm Jobs 
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Southwest Market Report 


{Continued from Page 14) 
markets of America. 

Highlights of the copyrighted report on the Southwest 
market are reproduced, by special permission of “Business 
Week,” on this and succeeding pages of DALLAS. 

After the introductory paragraph quoted above, “Business 
Week” continued: 

“But a bundle of prosperity was not dumped at the door 
for the Southwest to pick up and hug to its bosom. It took 
a lot of doing to make things happen as they did. 

“And so the Southwest stands out as the region with the 
greatest changes, all linked to a farm exodus...” 

After a detailed analysis of the Southwest’s post-war posi- 
tion, reflected in the charts and tabulations reproduced in 
DALLAS, “Business Week” concluded: 

“Adding up the income, population, and tax changes, 
Southwest income per person, after taxes, moved up from 
66 per cent of the United States average in 1939 to 74 per 
cent in 1946, 

“That shows an increased market richness. It reflects the 
Southwest’s whole economic development—its farm revolu- 
tion, its industrial growth, its rural-to-urban shifts. It is 
epitomized by a rapid influx into Southwest middle-income 
brackets. It sums up the Southwest’s changed role in the 
New American Market.” 

Among other things, the “Business Week” report recited 
that “the greatest war-time industrial boom in the region hap- 
pened in the region’s and the nation’s largest state—Texas.” 
[t declared that textile and apparel fields are providing more 
income and employment than ever before, and that “the prin- 
cipal center is Dallas, which is coming to the fore as a sports- 
wear production spot.” 

The report added that Dallas grew in war-time not only 
industrially but in trade, services, and government fields and 
that wholesaling, finance, and branch offices continue to 
expand. 

Much statistical data could not be carried in the confines 
of the report on the Southwest as presented in the regular 
issue of “Business Week” but appear in a supplement to a 





SOUTHWESTERNERS PROPHESY 


Business Week asked Southwest business leaders in all 
fields to tell us what they think business will be like in their 
region. Their answers to our questions follow: 


Asked of: Question: % Yes Question: % Yes 

1. All Do you feel that business In 1950 
activity in the Southwest in than in 
1947 will be better than in 1946? 
1946? 

2. All Do you think that the South- In 1950 
west will do better than the than in 
U.S. generally in 1947 com- 1946? 
pared with 1946? 

3. All Do you think Southwest in- Will this 
dustry and commerce can “cotton 
absorb the farm labor to revolution" 


be displaced by mechani- help trade? 


zation of cotton farming? 


06 80880 


4. General® Do you think export trade Do you 
to South America is an im- think it will 
portant factor in the South- be? 
west business picture? 

5. General* Do you look for any major Any new 
new industries from the war postwar 
to swell Southwest growth? industries? 


6. Manufacturers Do you expect Southwest 
natural resources —oil, gas, 
power — to provide a base 
for major industrial growth? 


7. Merchandisers Has the Southwest's unusual 
gains in incomes per per- 
son encouraged new ven- 
tures in consumer trades 
and manufacturing? 


60068 668 


*Includes Banks, Advertising Agencies, Newspapers, Public Utilities. 


Better than four out of every five men of management 
feel that the region will fare better this year and also in 
1950 than it did last year. And they feel just as strongly 
that the Southwest will do better than the nation generally. 

Almost everyone expects great gains industrially. Manu- 
facturers themselves foresee special growth founded on 
Southwest natural resources. Merchandisers agree that per 
capita income gains have helped local industry. 

Far from fearing farm mechanization, the region's busi- 
ness men look forward to gains arising from it. And they 
expect export trade to become an important factor in future 
regional expansion. 


Data: Business Week. © BUSINESS WEEK 








reprint of the report. Reproduced on pages 18, 19, and 21 
of DALLAS are compilations from the statistical supplement 
to the Southwest regional report. The statistics are for the 
region and its component parts. These statistics have been 
specially developed and compiled by “Business Week” for 
the New American Market series and represent the first 
available post-war benchmarks on income, population, retail 
sales. and other key indicators, “Business Week” pointed 
out. 


Editor’s Note: Copies of the market report on the South- 
west, including a special statistical supplement, may be ob- 
tained from the McGraw-Hill Publishing Company at 20 
cents per reprint. Orders should be addressed to Paul Mont- 
gomery, publisher, “Business Week,” 330 West Forty-Second 
Street, New York 18, N. Y. 
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John L. Briggs, vice president of the Southland Life In- 


Truett Memeriai Campaign 


(Continued from Page 12) 


Lawrence E. Pollock, president of the Pollock Paper & Box 
Company; and Dr. E. H. Cary, president of the Southwestern 
Medical Foundation. 

Nathan Adams, chairman of the board of the First Na- 
tional Bank, is chairman of the memorial gifts division; 
Fred F. Florence, president of the Republic National Bank, 
is chairman of the major gifts division; and R. L. Thornton, 
chairman of the board of the Mercantile National Bank, is 
chairman of the special gifts division. 

The medical division is headed by Dr. H. A. O’Brien. 
The national firms division is under Chairman Huber L. 
Drumwright, zone manager, Chevrolet division of the Gen- 
eral Motors Corporation. The commercial division is under 
the leadership of J. W. Monk, superviser of public utilities 
for the City of Dallas. Chairman of the professional divi- 
sion is State Senator Fred Harris. 

Mrs. R. L. Mathis and Mrs. Oscar M. Marchman are co- 
chairmen of the women’s division. E. W. Gehrke and Mar- 
jorie Saunders head the hospital employees’ division. Dr. 
George E. Ray is chairman of the area division. Raymond C. 
Dixon, Dallas Power & Light Company, is chairman of the 
public relations division. Peyton L. Townsend, president of 
the Metropolitan Building & Loan Association, heads the 
speakers’ forum. 


EDWARD C. WISE, who has been 


with the General Electric Company since 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation. Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET B-5103 
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1927, has been appointed manager of the 
industrial and transportation divisions 


surance Company, will serve as executive assistant to Chair- 
man McCord. Group chairmen of the memorial gifts divi- 
sion are H. Stanley Marcus, executive vice president, Nei- 
man-Marcus Company; E. P. Simmons, president of Sanger 
Brothers; Milton Brown, president of the Mercantile Na- 
tional Bank; DeWitt Ray, president of the National City 
Bank; Eugene McElvaney, vice president of the First Na- 
tional Bank, and R. Randle Gilbert, president of the Federal 
Reserve Bank of Dallas. 

“By its very nature a hospital is dedicated to the living in 
order that health, happiness, and life itself may be sustained 
and prolonged,” said Mr. Adams, memorials chairman. “The 
gratitude of thousands blesses its continue service to the 
suffering. To show love and esteem for the memory of a 
friend or family member, no more worthy monument can 
he erected than a hospital memorial, that the blessings of 
those restored to health may be bestowed on the giver as 
well as on the hospital. 

“A laboratory, a clinic, a room, or a patient bed, dedi- 
cated in memory or honor of the individual whose name is 
inscribed on a bronze tablet, is an expression of imperish- 
able affection. A wide range of memorials will be available 
to all prospects. They will range from entire units at $100,- 
000 to single units at $1,200. Suitable plaques bearing the 
names of the donors and individuals memorialized will be 
installed on the unit selected.” 
for the Southwestern district, with head- 
quarters in Dallas. 
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Let Us Demonstrate The 


WORLD’S FASTEST 
ADDING MACHINE 


For You Without Obligation 
Call Central 7989 or Central 8823 


CLARY 


MULTIPLIER CORP. 
1624 Bryan... Dallas 
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New Dallas C 


Plan Covers 


ALLAS COUNTY'S revised, 


range road and bridge buildings 


long- 


and improvement program, which would 
reduce the expenditure originally pro- 
posed from $14,951.530 to $11,426,000, 
has been endorsed by the Highway Com- 
mittee of the Dallas Chamber of Com- 
merce. 

Embracing 24 road projects and the 
construction of 60 new bridges. the plan 
has been in the making for nearly two 
years and would give the county an inte- 
grated highway system coordinated with 
the City of Dallas Master Plan and the 
road-building program of the State High- 
way Department. It has the approval of 
the County Commissioners, at whose re- 
Engineer R. H. Clinger 
the 


quest County 
trimmed $3.525.530 from original 
plan. 

The City of Dallas. 
have included in the county 
$4,501,000 


are inside the city 


however. wants to 
program 
projects 
which The 
city’s request for further revision of the 


fom W. Motes 
| Publicity « 
J8-8869 Photoghaphy 


L-3669 3709 HAYNIE 


worth of — street 


limits. 














ounty Road 


4 Projects 


county program to provide for county 
aid on streets connecting with projects 
outside the city limits has been presented 
to the County Commissioners Court. 
Whether the proposed $4,501,000 worth 
of city projects should be included in the 
$11.4.26.000 proposed to be spent or be 
matter the 
decide, 


amount is a 
should 


added to that 
County Commissioners 
Dallas city officials believe. 

With a bond issue required to finance 
the county road plan, County Auditor 
Charles A. Tosch has estimated that an 
issue of this size would increase the coun- 
ty tax rate 6 to 8 cents. He has assured 
the Chamber’s highway committee. 
ever. that the county could easily handle 
the proposed $11,426,000 bond issue. At 


how- 


last month’s end. petitions were being 
circulated requesting a bond election, a 
date for which was expected to be set 
by the Commissioners’ Court some time 
in November. 

D. Suddarth of the Dal- 


said 


Chairman R. 
las Chamber's highway 
that all parts of Dallas County will share 
equally in benefits from the program. 


committee 


Biggest project among the 24 in the re- 
vised county road plan is the $3,392.000 
Belt Line Road. 
paralleling the county line, which as re- 


90-mile thoroughfare 


vised in the plan would run (clockwise 
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Rich- 
the 


Carrollton, 
from 


on the map) through 


ardson. and enter Garland 


north: then south through New Hope. 
Mesquite, and Kleberg: then southwest 

Wilmer; west to Lancaster. DeSoto. 
and Cedar Hill; and then north along 


the west edge of the through 


Grand Prairie and Sowers to the Coppell- 


county 


Carrollton Road, 

(mong the largest projects the City of 
Dallas is seeking to have incorporated in 
the county program is the improvement 
of Hampton Road and Inwood Road into 
The county 
plan as approved includes only that part 
of the that lies outside the city 
limits in the Trinity River industrial dis- 


a crosstown thoroughfare. 


route 


trict. Assumption of the entire project 
by the county, which would include 
building Hampton and Inwood into a 


major traflicway from a connection with 
U.S. Highway 67 on the south to Royal 
on the north. would add an esti- 
$1.600.000 to the 


Lane 
mated county's pro- 
posed expenditure. 
In addition to the 
county road plan. involving a total ex- 
penditure of $10,176,000, the program 
calls for the 60 
bridges throughout the county at a total 
$1.250,000, The 24 


24 projects in the 


construction of new 


cost of individual 
projects are: 

Belt Line Road, $3,392,000. 

New 
of the once-projected interurban line from Dal- 
las to Greenville via Garland, giving Garland 
a direct connection with State Loop 12 (North- 
$411,000. 


road over the abandoned right-of-way 


west Highway) near Abrams Road, 
Completion and improvement of a read con 
Road and Hampton Road 
River, including three rail 


$1,128,000. 


necting Inwood 


across the Trinity 


road grade crossings, 

Improvement of Dowdy Ferry Road connect 
ing U.S. 175 at Elam with U.S. 75 at Hutchins, 
$327,000. 

Straightening and improvement of Valley 
from Farmers Branch west to Hack- 
berry $244,000. 

Reconstruction of Denton Tap Road east of 
Coppell from Belt Line Road north to the Den- 


with U. S. High- 


View Lane 


Road, 


connecting 
$177,000. 


ton County line, 


in Denton County, 


way 77 
Construction of new road from Loop 12 at 
State Highway 183 northwest to Belt Line 


$500,000. 
Field 


connecting with State 


Road near Coppell, 
southwest to 
Highway 


Extension of Joe Road 
the county line, 
114, $140,000. 

Extension 
from U. S. Highway 
Road east to Belt 
360.000. 
Construction of Military 
limits east to Mesquite 


Lake June 
Pemberton 
through 


and improvement of 
175 at 


Road, 


Road 
Hill 


Pleasant 


Line 
Grove, §& 
Dallas 
Sevene 


Drive from 
between 
$411,000. 

Thomasson Drive 
78 just north 


city 
Read and Forney Avenue Road, 
Reconditioning of Gus 
from Mesquite to State Highway 
of White Rock ¢ reek, $265,000. 
Three-mile between 
Ferg $115,000. 


Avenue across the 


connection Centerville 
yuson Road, 


viaduct 


Road and 
Forest Trinity 
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s Proposed County Bridge Improvements 


ou Gump Gee State and U. 5. Highways 


ump © G=m=pe ame Proposed State and U. S$. Highways 


River and connections, $1,072,000. 

Eighth Street connection south from Forest 
Avenue viaduct west to the city limits, $15,000. 

Connection south from Forest Avenue via 
duct to State Highway 246 near Overton Road. 
$117,000. 

Repair of the present bridge across the Trin- 
ity River on Mallory Bridge Road and con- 
struction of a low-water bridge and concrete 
paving across East Fork of the Trinity north 
of Seagoville, $181,000. 
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Proposed County Road Improvements 





DALLAS COUNTY ROAD PLAN as approved in revised form by the Com 


missioners’ Court is shown on map reproduced above which indicates how the 


24 proposed projects of the county road program will dovetail with the state 


and Federal highway systems and with the Master Plan of the City of Dallas 


Drainage structures on Industrial Boulevard 
between Cadiz and Corinth Streets, $27,000. 

Connection from Lancaster north to Bonnie 
View Road. $168,000. 

New approaches to the bridge 
Trinity River on Westmoreland Road, $90,000. 
Jefferson 


across the 
Improvement of two sections of 
Avenue: From the city limits west of Cockrell 
Hill to Mountain Creek, and from Mason-Hayes 
Road to Tarrant County line, through Grand 
Prairie, $225,000. 


The map was prepared by Sid Winters of the Dallas County Engineer's office 


Improvement and extension of Meyers Road 
S. Highway 80 at Hensley Field north 
Road near Irving, $166,000. 


and approach across 


from U. 
to Shady Grove 

Rebuilding of bridge 
the Elm Fork of the Trinity River on Grauwyler 
Road, $90,000. 

Improvement of 
north to State Highway 183, $95,000. 
from Dal-Hi Stadium 
Sylvan Street and the Commerce Street Cutoff, 
$460,000 


grittain Road frem Irving 


Connection south to 
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Buys 


2. ©) (| i 
Originally up to $3.00 


@ YOUNG READERS . $1 
Formerly up to $2.75 
@ JUVENILES $1 


Originally up to $2.00 
@ STATIONERY .... 
Formerly $2.00 Box 


@ CHRISTMAS CARDS, $1 
24 in Box 


. $l 


Come by and see what 
your $1 will buy 


at 


sf vy * Book a 


\ BOOK STORE 


\~ __—CDALLAS 1, TEXAS 


Championship Football 
By Dana X. Bible. Published by Pren- 


tice-Hall, Inc. 275 pages. $3. 


HE average American likes a foot- 

ball game. It is a spectacular 
sport. Its attendant yelling, music, and 
enthusiastic rooters, together with tense 
moments of decisive plays made in split- 
second timing, give a good football game 
a grand appeal for the American sports 
appetite. 

Football has become one of America’s 
major interests and has contributed some 
outstanding sportsmen to the picture of 
American athletics. One of these is Dana 
X. Bible. retired football coach of the 
University of Texas. Out of his rich ex- 
periences on the gridiron as coach. 
teacher, and rules maker, he has written 
“Championship Football.” This volume 
is a handbook on playing, coaching, and 
watching football, and will be of real in- 
terest to football fans and of great value 
to participants. 

Mr. Bible’s book begins with a brief 
discussion of the game itself and the basic 
-kills involved. He believes the essential 
elements in players and teams can be 
summed up in what he calls five S’s 
spirit. speed, skill, size, and savvy. This 
leads into a graphic discussion, play by 
play, with plays and methods being an- 
alyzed. His style of writing is clear, con- 
cise, and readable. There are chapters on 
such topics as “Blocking.” “Offensive.” 
“Line Play,” “The Runaing Game.” “The 
Passing Game.” “The Kicking Game.” 
“Going Into Action.” “Individual Defen- 


sive Play,” “Defensive Team Play.” 
“Football Generalship.” and “Scouting.” 

The text is fully illustrated with dia- 
grams and photographs, and plays and 
formations which have led to many vic- 
tories are displayed. Several chapters are 
of especial interest to coaches. For in- 
stance, the one entitled, “Organizing the 
Program,” discusses training, equipping, 
preparing. feeding. and general care of 
the football squad. A chapter called 
“Watching Football” is directed espe- 
cially to the fan. 

The author’s many years of close con- 
nection with the gridiron gives this book 
a note of authority. Of his 34 years 
coaching football teams, he has spent 29 
in senior colleges— Mississippi College. 
Louisiana State, Texas A. & M., the Uni- 
versity of Nebraska, and Texas U. His 
teams have won | 4 conference champion- 
ships, 209 games, tied 19, and lost only 
64. He has 25 years of service to his 
credit with the National Football Rules 
Committee, and is a past president of the 
American Football Coaches’ Association. 
After 10 years at the University of Texas. 
he retired at the close of the 1946 season 
as head football coach but remains as 


Mrs. Estelle Amos. 


athletic director. 


End of a Berlin Diary 


By William L. Shirer. Published by 


Alfred A. Knopf. New York. $3.50. 


ILLIAM L. SHIRER’S “End of 

a Berlin Diary” will perhaps be 
taken more seriously than its predeces- 
sor. “Berlin Diary,” for now Mr. Shirer 
has proved himself deadly accurate in his 
journalistic musings. 

His “End of a Berlin Diary,” which he 
states is named that “hopefully,” is con- 
linued in the same matter-of-fact manner 
as a daily journal of his activities and 
opinions. 

Mr. Shirer says that he returned to 

{Continued on Page 63) 
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Merchandise OW 7HE MovVEl 
with GOOD LIGHTING” 


Merchandise moves with “good lighting”—lighting designed to display mer- 
chandise with maximum effectiveness at minimum cost. 


Whatever your business—from hats 
to hardware — you'll find that more 
custemers will shop around — and 
buy more—in a store that is well 


lighted. 
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Planned lighting is good salesman- 


ship because... 


* It attracts attention to your store. 


* Is an aid in increasing personnel 


efficiency. 


* Light dramatizes merchandise. 
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Remember, customers are more 
“buy-minded” in a correctly 


lighted store. 







Electricity is still cheap in Dallas...look upon good 
lighting as another member of your sales force...a si- 
lent helper to “sell more goods in your place of business. 


DALLAS POWER & LIGHT COMPANY 
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Labrie Fair 


ALLAS held the spotlight of 

America’s fabric industry recently 
when A. Harris & Company took the na- 
tion’s lead in putting fabrics on a new 
fashion pinnacle with an unique presen- 
tation—the Fabric Fair. 

The three-day event attracted to the 
city top-ranking officials of the country’s 
leading fabrics firms. During the three 
days of activities, the resources of the 
Dallas department store were combined 
to present to the visitors a complete pic- 
ture of Dallas as a fashion center and to 
give to Dallas women a new conception 
of the role played by fabrics in the 
clothes they buy or make. 

Fabrics in clothes by exclusive design- 
ers emphasized the theme of the Fair: 
“At A. Harris. the clever-woman-with-a- 
needle can choose by the yard, for her 
own flattering wardrobe. the same rare 
and beautiful fabrics that are utilized by 
America’s exclusive custom designers.” 

Festivities for the visitors began with 
an afternoon reception at the Hotel 
Adolphus. At a luncheon the next day 
at the Baker Hotel. the guests were intro- 
duced to Dallas’ fashion creators who 
comprise the women’s apparel manufac- 
turers in the Dallas Fashion & Sports- 
wear Center. a division of the Dallas 
Chamber of Commerce. District repre- 
sentatives of the fabric houses were also 
among the guests. 

A. Harris & Company’s president, Ar- 
thur L. Kramer. sounded the keynote for 


A. HARRIS & COMPANY'S Fobric Fair brought 
together, left to right, (1) Mrs. Margaret Evans, A 
Harris promotion manager; John Selembier, vice 
president, Bianchini-Ferier; R. F. Montreuil, Bian- 
chini-Ferier's Western representative; Dewey Small- 
wood, president, Smallwood Manufacturing Com- 
pany, Dallas; Sid Thompson, president, Frontex 
Company, Dallas; and Jack Huges, A. Harris ready- 
to-wear merchandise manager. Hosts at a terrace 
dinner were, left to right, (2) Arthur L. Kramer, Jr., 
Mrs. Arthur L. Kramer, Sr., President Arthur L 
Kramer, Sr., of A. Harris, and Leon Harris, Jr. Other 
photos by Thomas K. Cone, Jr., show: (3) Mrs. Ar- 
thur L. Kramer, Jr., and Philip Vogelman, president, 
Onondaga Silk Company, dancing; (4) Mrs. A. 
Canning and Henry Hafner, president, Hagner Sales 
Corporation; (5) Bernard Gold, president, Nardis 
Sportswear, and Jeanne Pierre, fashion director, 
A. D. Juilliard & Company; and (6) Kay Stephens, 
fashion director, Cohn-Hall-Marx, and Harry Green, 
district representative of Cohn-Hall-Marx. 
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the occasion when he said, “No gar- 
ments can be finer than the fabrics that 
go into them. This Fabric Fair is a fitting 
tribute to the artists who make the fine 
fabrics from which America and Dallas 
can make its clothes.” 

The New York visitors introduced by 
Mr. Kramer included Philip Volgelman. 
president of the Ononcaga Silk Com- 
pany: Henry Hafner, president of the 
Hafner Sales Corporation: John Salem- 
bier. vice president of Bianchini-Ferier, 
Inc.: Felix J. McGowan, vice preside: 
of Fertsmann Woslens: G. W. Aufder- 
heice. vice president of Bates Fabrics, 
Inc.: Mimi Blaker. fashion director of 
Galey & Lord: Kay Stephens, fashion 
director of Cohn-Hall-Marx’s Cohama 
fabrics: Jeanne Pierre. fashion director 
of A. D. Juilliard & Company: J. Rus- 
sell Delaney. sales director of S. Stroock 
& Company: Robert Fortune. general 
sales manager of Everfast Fabrics. Inc.: 
and Alex Walker. men’s wear sales man- 
ager of Botany Mill. Inc. 

“Dallas has a $40,000.000-fashion 
market.” explained Jack Hughes, reacy- 
to-wear merchandise manager of A. Har- 
ris & Company. as a preface to the in- 
troduction of the Dallas manufacturers 
at the luncheon. “These fine local fashion 
houses have long used the beautiful fab- 
rics made by the houses represented here 
today. This meeting is to bring together 
the men who make our fabrics and these 
who make beautiful clothes in Dallas.” 

istrict representatives of fabric 
houses were presented by A. J. Fuqua 
buyer for A. Harris’ piece-goods depart- 
ment. who with Mrs. Margaret Evans. 
promoticn manager for the store, orig- 
inated and carried out the idea of hold- 
ing the Fabric Fair. 

\ real taste of informal Texas enter- 
taining was given the New York guests 
when Mr. and Mrs. Kramer were hosts at 
a terrace supper at their home on Oak- 
wood Lane. Serenaders in cowboy regalia 
furnished the music. 

The climax of the festitivities and pres- 
entations of fabrics was a noon fashion 
show in the Century Room of the Hotel 
Acolphus, where Dallas was treated to 
the premiere showing of Lurex, a new 
Galey & Lord fabric. Lurex, a metallic 


gingham embodying the dressiness of 
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metal cloth and the practicability of cot- 
ton, is due to be available to Dallas wom- 
en in quantity early next spring through 
the A. Harris piece-goods Cepartment. 
The fabric was introduced early this year 
in exclusive apparel collections but has 
not yet been available by the yard. The 
initial piece by the yard, white with gold 
thread. was sold out the opening morning 
of the Fabric Fair. It will be available in 
all colors in the A. Harris spring collec- 
tion. 

Other novelties among the fabric fash- 
ions displayed included a dress of 
Rodier’s gold metallic knit fabric and a 
hooded, flared coat of Juilliard’s cordu- 
roy, treated to be weather-proof. 

The costumes in the show were fash- 
icned of the same fabrics available by- 
the-vard at the A. Harris store. This fact 
was graphically accented as a highlight 
of the fashion show when Mrs. Margaret 
Moore, fashion coordinator of the A. 
Harris display staff, draped. from the 
holt. a sophisticated evening gown of 
Hafner brown satin before the eyes of 
the aucience. 

The store’s window displays during 
the Fair were also high-fashioned cos- 
tumes. draped by Mrs. Moore, under the 
direction of Ted Sclomon, display direc- 
tor. 

The A. Harris committee for the Fab- 
ric Fair included Arthur L. Kramer, pres- 
ident of the firm; Arthur L. Kramer, Jr., 
Lecn Harris, and Rudolph Haas, vice 
presidents; Fred Marth, credit mana~er: 
Margaret Evans. promotion manager; 
Martha Palmer. advertising manage-;: 
Max Goodman, store superintendent; 
Lake Featherstone, department analyist: 
A. J. Fuqua. piece-gcods buyer: Harcld 
Chamness, basement merchandise raa- 
ager: Jack Hermer, millinery manager; 
Connie Baughman, stylist: Ted Solo- 
mon, Cisplay manager; Louise Tate, per- 
sennel manager: Charles Riddell, ship- 
ping department manager: Bill Black- 
burn, warehouse manager: Roy Dixon, 
window display manager: Robert 
Crouch, cottons and rayons_ buyer; 
James L. Hodges, director of store plan- 
ning: and Forest Elkins, manager of the 


parking center. 
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FORTSMANN'S 
Milateen in ver- 
dure green, lebrun, 
brown, and beau- 
vais red; suit by 
Bellciano. 


NEW LUREX 
gingham from Ga- 
ley & Lord in beige 
with gold stripe in 
cocktail suit. 


BATES COTTON 
enhanced with a 
chicken print, de- 
signed by Jinny 
Dell, B & B Fash- 
ions 


STROOCK'S 
wool shag; colors, 
white and blue; de- 
signed by Brittany. 


FORSTMANN'S 
gaberdine, as 
used by the Fron- 
tex Company, Dal- 
las, enhanced with 
rodeo embroidery. 


FORSTMANN'S 
gaberdine suit by 
George of Holly- 
wood 





Lasso Club Workers Add 
48 New Chamber Members 


phus which opened last month’s recruit- 


OME of the Lasso Club’s ace recruiters 
ts demonstrated how they go about get- 
ting Chamber of Commerce memberships 
for the benefit of their fellow workers at 
a warm-up luncheon at the Hotel Adol- 


ing efforts. 

Net result at the month’s end was the 
addition of 18 new members to the Dallas 
Chamber's roster, as the Lasso Club con- 
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Uli bli 


Chairs” 


for the delight of your 
office force... 
Gunlocke’s “Secretary's Chair” 
. or the famous Harter “Posture 
in appealing wood and 


metal styles. . . 


See them tomorrow, $28 to $40 
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STATIONERS 


OFFICE OUTFITTERS 


1523 COMMERCE ST. 


TELEPHONE R-8585 


TELEPHONE TECHNIQUE of Robert E. Denni- 
son, right, in going after Dallas Chamber of Com- 
merce memberships highlighted last month's kick-off 
recruiting luncheon when the Lasso Club worker 
used an oversized instrument to drive home his 
points. Bert Jones, left in photo at left, proved a 
tough ‘‘prospect'’ but finally yielded to the sales- 
manship of Ernest L. Blanchard, right. Chamber 
President D. A. Hulcy, center, cited the need for 
increased membership. 


tinued to shoot at an all-time high mark 
for the year. 

On hand to applaud the Lasso Club 
members, President D. A. Hulcy of the 
Dallas Chamber pointed out that a strong 
Chamber of Commerce, fully supported 
by the business-industrial community is 
indispensable to a growing city. 

Frank Heller, Remington Rand. Inc., 
vice chairman of the Dallas Chamber’s 
membership committee, presided at the 
luncheon. 

The new Chamber members are listed 
below, together with information regard- 
ing their business addresses, firm repre- 
sentatives, and types of business: 

Pettigrew, Worley & Company, 
160 Avery; H. F. Pettigrew; architects. 

K-Jax, 2600 Canton; J. L. White; 
manufacturer of hand drill attachments. 

E. D. Smart & Son, 834 South 
Montclair; accountants. 

National Home Shows, Ine., 1101 
Commerce; Grover A. Godfrey. 

International Engine Rebuild 
Corporation, 100 International Road, 
Garland, Dallas County; William S. Bin- 
ning. 

Fred Eldean Organization, Inc., 
2719 McKinney; Paul Cain; public rela- 
tions counsellors. 

AAA Adding Machine Rental 
Service, 4235 Northwest Highway; W. 
F, Townsend. 

(Continued on Page 59) 
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Step right up, folks! See the world-famous 
James motorcycle from England . . winner 
of 17 out of 20 major awards! Costs only 
about 50c per week to operate! It’s light- 
weight and low .. easy to handle! Try out 
those bump-erasing springs .. start that 
powerful motor.. stop on a dime with 
those big, two-wheel brakes! Only $347.75, 
delivered. Tax included. 


* Weighs 150 pounds 
* Powered by Villiers 
* 2-cycle motor 

* Kick starter 

* 3-speed gear shift 

* 120 miles per gallon 
* Throttle-twist grip 


* 2-wheel brakes 
BALANCE 10 MONTHS 


Trade in Motorbike or Scooter! PACIFIC AT OLIVE 


x Sales 


S.H. LYNCH & CO. +? 


& Sewice 
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FASHION AND FUN were partners at Neiman-Marcus Com- 
pany’s tenth annual fashion exposition. Pictured at top, left 
to right, are: (1) Mrs. Holland McCombs, Mr. McCombs, and 
Jack Maxson; (2) Mrs. Beauford Jester, Irene, Lawrence Mar- 
cus, and Mrs. W. O. Reed; (3) Mr. and Mrs. Salvatore Ferra- 
gamo; (4) Irene and Christian Dior; (5) E. B. Coleman, M.G.M. 
Studios, and Dorine Liebert, New York designer; and (6) Joe 
Ross, and Mr. and Mrs. Lester Lorch. Shown at bottom, left to 
right, are: (1) Model wearing the first wedding dress sold by 
Neiman-Marcus; (2) Mrs. Florence May, Atlanta, Ga.; and M. S. 














Breyer, Kansas City; (3) W. O. Reed, speaker of the Texas 
House, and Robert Ross; (4) models wearing pure silk scarfs, 
made up by Brooke Cadwallader, former Neiman-Marcus 
awardee, and inscribed with signatures of all previous 
awardees; (5) Marusia, and her husband, Don Wilson, the 
radio announcer; (6) Glenda Stocker and George Mitcheson 
of London, who received the award for Norman Hartnell; (7) 
Miss Emily Wilkens, New York, former awardee; Mr. Janney of 
Paris, France, who accompanied Mr. Dior; and Betty McDuff; 
and (8) Robert Omsted and Henry Jacobus. 
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Fashion 


Lxposition 


By Mary Fletcher Cavender 


HE fortieth anniversary of Neiman- 
=— Company was marked last 
month by its tenth annual Fall Fashion 
Exposition. 

A gala and exciting fashion event in 
its own right, the show this year was 
for the first time international in scope 
and encompassed the entire world cf 
fashion. Style trends and customary 
changes, as well as the current contro- 
versy raised in the style-war between the 
“uncluttered” American Look and the 
more reminiscent French Look, com- 
hined to focus attention on and add spark 
to the exposition. 

Fashion luminaries from all over the 
world gathered to see Stanley Marcus, 
Neiman-Marcus’ executive vice presi- 
dent, present “fashion oscars” to Chris- 
tian Dior, Parisian re-creator of the 
longer skirts; to Major George Mitche- 
son, assistant to and representative of 
Norman Hartnell of London, dressmaker 
for Her Majesty the Queen of England 
and designer of Princess Elizabeth’s 
wedding gown; to Salvatore Ferragamo 
of Florence, Italy, creator of the wedge- 
soled shoe for women; and to Irene of 
Hollywood, designer for Metro-Goldwyn- 
Mayer stars. 

The theme of the show was the star- 
ring of the 10 most prophetic costumes, 
complete with accessories, designed by 
Nettie Rosenstein, Anthony Blotta, 
Monte Sano, Adrian, Ben Reig, Jo Cope- 
land, Howard Greer, Trigere, Norman 
Norell, and Hattie Carnegie. 
moods for the presentation of the “era of 
elegance” were set by George Anthiel’s 
“Carnival of the Beautiful 
composed especially for the anniversary 
stvle event. 

The fashion exposition festivities 
opened with a luncheon at the Cipango 
Club, at which the four recipients of the 
awards presented for “distinguished 
service in the field of fashion” were in- 
troduced to 150 guests who had gathered 
from around the world. That evening the 


Musical 


Dresses,” 
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awardees were guests of honor al a recep- 
tion and buffet-dinner given by Neiman- 
Marcus Company at the Baker Hotel. 
They held the spotlight the following 
night when they received their plaques 
at the first of three fashion shows. 

For the second year an award was 
made to an individual in the consumer 
field, this time to Dolores del Rio as the 
“first lady of fashion in Latin America.” 
lhe film star was not present to receive 
the award in person, however, having 
been unable to obtain a release from her 
motion picture contract to come to Dallas 
from Buenos Aires. 

Present to accept a series of Texas 
commemorative pieces, presented to the 
State of Texas by Steuben Glass of New 
York. was Mrs. Beauford Jester. The 
commemorative series includes five spe- 
cially designed pieces of glass which bear 
copper wheel engravings of the seals of 
the six countries whose flags have flown 
over Texas. 

As commentator during the fashion 
show, Stanley Marcus emphasized the ex- 
position’s world-trade theme and pointed 
out that fashion and its creators know no 
national boundaries. 

The fashion awards 
cut silver on ebony 
Christian Dior as the “master of the 
moment in the ranks of the French cou- 
ture”; to Salvatore Ferragamo as the 
“master shoemaker who combines Italian 
classicism and age-old hand-craftsman- 


plaques of hand- 
were presented to 


ship with prophetic inventiveness”; to 
Norman Hartnell as the “dean of the Lon- 


don couture and versatile creator of 
fashions for both the ingenue and the 
sophisticate”; and to Irene “for her integ- 
rity and high standard of good taste in 
presenting fashion through the far-flung 
medium of the American motion picture 
industry.” 

Presented as the year’s most prophetic 
fashions were: Nettie Rosenstein’s black 
velour wrapped coat, with no fastening: 


Anthony Blotta’s black, two-piece wool 


EVENING 
DRESS of lavender 
satin, designed by 
Awardee Norman 
Hartnell, is pictured 

at bottom as worn at 
the fashion show by 
one of Neiman- 
Marcus’ models. At top, 
Christian Dior, left, is 
shown receiving his 
plaque from Stanley 
Marcus 


dress, with “up-and-coming” satin col- 
lar; black broadcloth fitted coat by 
Monte Sano, made on princess lines with 
a flared skirt; cape costume of brown 
jersey by Adrian, with a voluminous full- 
length cape as a part of the dress; Ben 
Reig’s smoke grey derriere suit; Jo Cope- 
land’s restaurant suit of heavily corded 
brown satin with rhinestone buttons: 
Howard Greer’s swirling skirt dress of 
coffee crepe; jutting-peplum short coat 
in beige Zibeline by Trigere, with sloping 
shoulders, worn over a slim, dark skirt; 
Norman Norell’s bell-silhouetted coat of 
grey chinchilla fabric with collar and 
cuffs of black Persian lamb; and Hattie 
Carnegie’s “Infanta” suit of black wool 
crepe with exaggerated jacket lines. 








Dallas on Route 
Of Skyway 1 for 
Private Fliers 


ALLAS backing for Skyway 1, pro- 

posed aerial transcontinental route 
designed especially for private fliers, was 
pledged last month by business and civic 
leaders at a dinner at the Baker Hotel 
sponsored by the Aviation Committee of 
the Dallas Chamber of Commerce. 

The assurance of cooperation was 
given after members of a survey flight. 
comprising representatives of the Los 
Angeles Chamber of Commerce, the 
Washington Board of Trade, and the 
Civil Aeronautics Administration, had 
outlined plars for the skyway, whose 
southern leg will pass through Dallas. 

Immediate goal of the Skyway 1 spon- 
sors is to have the route marked in its 
entirety —at 5,297 cities, towns, and 
in-between-points from Los Angeles to 
Washington, I). C.—with CAA-approved 
ground signs to help keep contact-flying 
aviators on the right track. The Dallas 
Chamber of Commerce was asked to han- 
dle the marking job in this area in co- 
operation with government, civic, and 
aviation groups and to activate similar 
marking projects by appropriate agen- 
cies in neighboring communities. 

It is planned that pilot guide signs be 
painted on the roofs of large buildings, 
on tanks and towers, and in some in- 
stances be laid out on open ground. 
Chrome yellow letters, 10 feet high 
against a black border or background, 
will spell out the names of cities and 
towns. Arrows will show the direction to 
the nearest airport and also true north. 
Huge wings will indicate the route of 
Skyway |, and numerals 7 feet high will 
give the latitude and longitude. Designa- 
tion Skyway 1 has been made by the 
CAA, and the route will be 40 miles wide. 
Running from Los Angeles, it will pass 
over Phoenix, Tucson, and Douglas in 
Arizona, sweep across lower New Mexico. 
and extend over El Paso, Big Spring. and 
Midland in Texas to Abilene, where it 
will divide into two routes to Washing- 
ton. One alternate will swing up through 
the central and midwest states touching 


Wichita Falls, Texas; Oklahoma City 
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AERIAL TRAIL-BLAZERS of Skyway 1 are pictured at top being greeted upon their arrival at Love 
Field to discuss a route marking program with Dallas aviation leaders. Shown at bottom, left to right, 
are: George W. Jalonick, Ill, J. Ben Critz, Harold W. Wright, Frederick P. H. Siddons, and 
Mrs. Blanche Noyes. 


and Tulsa, Okla.; Springfield and St. 
Louis, Mo.; Terre Haute and Indianapo- 
lis, Ind.; Dayton and Columbus, Ohio; 
and Pittsburgh, Pa. The southern leg to 
Washington is charted to touch Fort 
Worth, Dallas, Shreveport, Jackson, 
Miss., Montgomery, Ala., Atlanta, Ga.; 
Spartanburg, 5. C.; Greensboro, N. C.; 
and Richmond, Va. 

The group of aerial trail blazers of 
Skyway | who flew to Dallas included 
Frederick P. H. Siddons, vice president 
of the Washington Board of Trade; W. 
L. Jack Nelson, then chairman of the 
aviation committee of the Washington 
Board of Trade, who has since become a 
resident of Dallas; Harold W. Wright, 
general manager of the Los Angeles 


Chamber of Commerce; Glen B. East- 
burn, manager of the aviation depart- 
ment of the Los Angeles Chamber; Mrs. 
Blanche Noyes, chief of the air marking 
section of the Civil Aeronautics Adminis- 
tration; Jack Jaynes, CAA’s fourth re- 
gion assistant administrator at Fort 
Worth: Charles R. Horan, Fort Worth, 
chief of the engineering division of 
CAA’s fourth region; Howard Bingham, 
Washington. member of CAA’s informa- 
tion service staff; Edwin N. Lewis, direc- 
tor of public relations for the Washington 
Beard of Trade; Richard L. Bean, mem- 
her of the publicity staff of the Los An- 
geles Chamber; and Arthur Inman, pilot. 
and Ivan Nelson, co-pilot of the special 
plane used by the group. 
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INDIA WAPOLIS 
CARS AND 
DRIVERS 










SANcTIONE® 
drivers and cars for National Championship. 
0 C * 2 6 one admission. 
DOWNTOWN TICKET OFFICE 
1059 ELM STREET 
Telephone Riverside 3434 
Gen. Adm. Adults $1.50, Children $1; Sunshine Grandstand (reserved section) $3: Main Grandstand 


Qualifying rounds in morning; Championship 
MAIL ORDERS given prompt, preferred attention. Send check or money order and stamped, self- 
(reserved seats) $5; Boxes and Club House Terrace (reserved seats) $10. Track-side Auto Parking 


Here’s America’s best in Auto Racing. First time 
S§ U N D A Yy in Texas. Final 1947 competition of Indianapolis 
Race in afternoon. See entire day’s program for 
BETWEEN DALLAS AND FORT WORTH 
addressed envelope to RACING INTERNATIONAL, P. O. Box 311, ARLINGTON, TEXAS. Prices: 
Spaces, $3. Free parking at main entrance. All prices include Federal and State Tax. 
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Sunbeam's Tenth Birthday. The tenth 
anniversary of the inaugural of the 
Southern Pacific’s Sunbeam, the mile-a- 
minute streamliner between Dallas and 
Houston, was celebrated with a birthday 
party at the Union Station last month 
just before departure of the train for 
Houston to open its eleventh year of oper- 





ation. Slices cut from a birthday cake by 
Miss Florella Pye, daughter of Conductor 
and Mrs. G. W. Pye of Ennis, were served 
to Dallas business and civic leacers who 
gathered for the occasion. 

R. H. Tanner, Southern Pacific’s dis- 
trict passenger agent at Dallas, is pic- 
tured at top, left, lighting the 10 candles 














What’ll it be, Sir? 





A photographic illustration of a jar of pickles, 
or perhaps an industrial installation or opera- 
tion. Perhaps a publicity photo for a Trade 
Magazine. Whatever it may be, our cameras are 
ready, willing and efficient. Our phone number, 
C-7388. Our address, 211 South Pearl. 


PHOTOGRAPHERS 


RQWOL 
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—Photographs by Thomas K. Cone, Jr. 


atop the cake while L. C. Bouchard, gen- 
eral freight agent at Dallas, looks on. 
Miss Pye is shown at top, right, preparing 
to serve a slice of cape to Harry B. Geng- 
nagel of Dallas, who bought the first 
ticket on the Sunbeam 10 years ago. Pic- 
tured enjoying the birthday party at bot- 
tom, left, are Mayor Jimmie- Temple, 
right. and Sunbeam Engineer Joe Bur- 
ney of Ennis. Other celebrators included, 
left to right, bottom, right, Sunbeam Con- 
ductor Sid Acams, Ennis; J. Ben Critz. 
vice president and general manager, Dal- 
las Chamber of Commerce; and F. E. 
Hoefer, Ennis, superintendent, Southern 
Pacific’s Dallas and Austin divisions. 
To round out a decade of service, the 
Southern Pacific’s Sunbeam and its sis- 
ter train, the Hustler, completed just 
prior to the celebration some 1,987,500 
train-miles of travel between Dallas and 
Houston. They carried more than 1,200,- 
000 passengers during the 10-year period, 
and were on time 97. per cent of the 


time. 
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A. A. F. Outlines 
Its Supply Needs 
To Manufacturers 


PPORTUNITIES for Dallas and other 
O Southwest manufacturers to do 
business with the Army Air Forces by 
reason of the necessity for a more gen- 
eral dispersion of heavily concentrated 
industry from the North, Northeast, and 
Northwest were outlined to some 700 
industrialists in the Dallas area last 
month during a two-day meeting spon- 
sored at the Baker Hotel by the AAF’s 
procurement office in Dallas. 

Major Ralph H. Hinkson, AAF pro- 
curement chief at Dallas, addressed the 
representatives of the manufacturing 
concerns and stressed in particular the 
tactical necessity for dispersal of the air- 
craft industry. 

What the AAF uses that Dallas manu- 
facturers might make was graphically 
demonstrated by numerous exhibits. De- 
claring there is an urgent need for close 
co-operation between civilian industry 
and the military, Major Hinkson mea- 
tioned numerous small contracts already 
obtained by Dallas manufacturers and 
cited six separate contracts alloted to one 
Dallas firm in the total amount of 
$50,000. 

He reported one of the largest con- 
tracts awarded by AAF in the Dallas 
district to be that in the total amount of 
$1,600,000, let to Texas Engineering & 
Manufacturing Company for modifica- 
tion work on B-25 bombers, BT-13 train- 
ers, PT-17 trainers, AO-10 flying boats. 
and C-47’s. 

AAF bid procedure has been simpli- 
fied and payments are prompt, he said. 

“Texas manufacturers can produce 80 
per cent of the material and supplies 
needed b ythe AAF at its installations all 
over the world,” Major Hinkson con- 
tinued. “To Texas and the Southwest 
these contracts mean new business. To 
the nation, they mean the dispersion of 
essential war industry from the central- 
ized northern industrial sectors to less 
vulnerable regions.” 











EVERETTE HALE 
HEALTH BUILDER 
711 Construction Bidg. 
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EXHIBITS oat Army Air Forces procure- 
ment conferences, held with the coopera- 
tion of the Dallas Chamber of Commerce, 
graphically disclosed manufacturing op- 
portunities for industrialists in the Dallas 
area, including A. W. Folsom, president 
of the Folsom Company, shown at bot- 
tom; and H. E. Furman, Furman Manufac- 
turing Company, left, and H. N. Ceder- 
gren, metallurgical engineer, Cedergren 
Metals Company, center, pictured in 
center photo with Lieutenant R. F. Day- 
ton, staff member of AAF's procurement 
contract negotiations division. Chamber 
President D. A. Hulcy, right, top, is shown 
with Rush Gibbs, AAF's industrial plan- 
ning engineer, left, and Major Ralph H. 
Hinkson, chief of the Dallas 
procurement office. 











LUMBER 


Order what you need... 1-inch, 2- 
inch, 4-inch. Yellow Pine, Oak, Gum, 
White Pine. 


INDUSTRIAL 


Attention: 
LUMBER BUYER 


We carry large stocks of lumber 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call T-5195 


OLDHAM LUMBER COMPANY 


{Formerly Oldham and Sumner Lumber Company] 
927 SOUTH HASKELL AVENUE 
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New Dallas Retail Store 
Opened by Sears, Roebuck 


O more adequately serve a part of 
‘Les $1,600,000,000 world retail trade, 
Sears, Roebuck & Company formally 
opened its new Dallas retail store at Ross 
and Henderson last month. General Rob- 
ert E. Wood, board chairman; former 
Senator Robert M. LaFollette, Jr., of Wis- 
consin, and trustee of Sears’ profit-shar- 
ing and pension fund, and other ranking 
officials from Sears’ Chicago headquar- 
ters participated in the ceremonies dedi- 
cating the 240,000-square-foot shopping 
center. 
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Others taking part were R. L. Tayloe, 
Dallas retail group manager for Sears, 
Roebuck; Dr. Marshall T. Steel, pastor 
of the Highland Park Methodist Church ; 
N. E. Dunn, store manager; Miss Edna 
Hinde, representing the Daughters of the 
Republic of Texas; J. M. Barker, Chi- 
cago, board chairman of All-State Insur- 
ance Company and a Sears director; C. 
B. Roberts, Southwest zone manager and 
a company director; Mayor Jimmie Tem- 
ple; and 1,000 employees of the new 
store. 


OPENING DAY CEREMONIES oat Sears, Roe- 
buck & Company's new Dallas retail outlet were 
highlighted by the participation of General Robert 
E. Wood, Sears’ board chairman, pictured, center, 
at top left, with R. L. Tayloe, Dallas retail group 
manager, right, and George Dahl, architect for 
the project. Mayor Jimmie Temple, left center, cut 
the ribbon to formally admit the first group of 
shoppers. One of the Ross Avenue entrances on 
opening day is pictured at top right. At bottom 
left is a view of the store's murals. At bottom right 
is shown the men's work clothing and auto 
accessories departments. 


Viewing the Sears expansion as a ccn- 
crete expression of confidence in the Dal- 
las trade area and in a prosperous busi- 
ness outlook in general, Mr. Wood ey- 
pressed the belief that business condi- 
tions are healthy and that there is no dan- 
ger of a recession in the on-coming year. 
Of the $20,000,000 business done in 
Texas this year, $7,500,090 will be spent 
in Dallas in expansion and improve- 
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EXTERIOR VIEW of new Ross Avenue retail store 
of Sears, Roebuck & Company. 


ments, he said. In addition to the new 
store on Ross, improvements will be 
made in the South Lamar mail order 


James A. Lewis Heads 
New Engineering Firm 


ORE LABORATORIES, INC., has 
_ Heiter the disassociation of its 
engineering and research departments 
and their reorganization into a new firm 
headed by James A. Lewis, who has re- 
signed as president of Core Lab. 

The new concern, known as James A. 
Lewis, Engineering, with headquarters 
in Dallas, will engage in reservoir engi- 
neering, consultation, and allied opera- 
tions, and will continue to do engineering 
and research work for Core Laboratories 
as well as for the oil industry. Core Lab’s 
operations in the Illinois, Indiana, and 
Kentucky territory will be operated by 
the new organization under a _ license 
arrangement. 

Core Laboratories, under the general 
managership of W. H. Davison, vice 
president, will continue to operate as a 
service organization for core analysis 
through the use of portable field labora- 
tories and frozen cores. The firm’s serv- 
ices include reservoir fluid analysis, 
well sampling. and a new drill cuttings 
analysis. 


TATUM, ALEXANDER and QUADE 
ARCHITECTS and ENGINEERS 
DALLAS 


Members American Institute of Architects 
Members American Society of Civil Engineers 
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plant and in the Oak Cliff retail store. 


The total investment in the new store on 
Ross, excluding inventory, is between 


three and a half and four million dollars. 


The new building is a three-story stone 


and masonry structure, and is the second 
largest retail store in the Sears system. 
The interior is decorated with murals ex- 
ecuted under the direction of Perry Nich- 
ols, Dallas artist, depicting Dallas and 
Texas industrial and agricultural life. 








CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS * MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
312 BURT BUILDING —DALLAS— RIVERSIDE-2837 

















First in Fluorescent” 


Over 300 styles and designs 


Underwriters Approved 


Central 3383 





FLUORESCENT 


EQUIPMENT 


918 COMMERCE STREET - 


Dealers—Save Money Here 
Up to 50% Discount 


Made with our exclusive glass diffusing panels which 
soften and diffuse the light without loss of efficiency 


INQUIRIES INVITED 
Tubes + Starters + Ballasts 


BE SAFE—BUY OUR GUARANTEED FIXTURES 
as thousands of others have done, all thru the South 


DAYLIGHT at MIDNIGHT 


Oldest Fluorescent Dealer in the South 

















LITE Z 
co. 7 


DALLAS, TEXAS 
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Dallas Businessmen Boost 


State Fair on One-Day Tour 


NVITATIONS to attend the State Fair 
of Texas upon five 
northeast Texas communities last month’s 
end by more than 100 Dallas business- 


were showered 


men who made a one-day trip by bus to 
Terrell, Greenville. Farmersville, McKin- 
ney. and Plano, under auspices of the 


Dallas Chamber of Commerce. 

Along with the State Fair boosters to 
provide an entertainment program at 
every stop were the Dude Ranch Bucka- 
roos, the Trick Six, a sextet of girls from 
the Trick Brothers Accordion School, and 
Jimmie Jefferies, who served as master 





1108 Republic Bank Building 
Dallas 1, Texas 





B. Lake Morrison 
and 


James Y. (Jim) Reid 


Announce the continuation of their partnership 
in the general insurance business and as regional 


agents under the new firm name of 


MORRISON and REID AGENCY 


Riverside 4274 


Riverside 8261 
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SHOWN BOARDING BUSES are some of the 
business leaders (1) who joined in a one-day tour 
to advertise the State Fair of Dallas’ neighboring 
communities. Other photos show: (2) Olen Turner, 
Jimmie Jefferies, Joe Lubben, entertainment chair- 
man, and H. B. Leavell; (3) John L. Burke, who 
almost missed the bus; (4) Thomas J. McHale, R. F. 
Sanford, D. Hodson Lewis, Officer W. T. Walker, 
Sgt. R. A. Thompson, and James K. Wilson; (5) 
Tom H. Owens, transportation chairman; (6) Judge 
Royall R. Watkins, looking over traveling instruc- 
tions; and (7) Reed May, pinning a name badge 
on W. P. McGlamery. 


of ceremonies. A sound truck was fur- 
nished by the Morton Foods Products 
Company to amplify the program. 

Dallasites who described the attrac- 
tions of the State Fair at the various 
points included Judge Royall R. Watkins, 
K.C. Inglish, Representative Sam Hanna, 
and D. Hodson Lewis. Welcoming the 
Dallas delegation at Terrell were Ben 
F. Stollenwerck and Manager Porter L. 
Davis of the Terrell Chamber of Com- 
merce; at Greenville, Mayor G. S. Lee 
and Manager Joe M. Moore of.the Green- 
ville Chamber of Commerce; at McKin- 
ney, Mayor Fitzhugh Newsome and Pres- 
ident William Finney and Manager Paul 
Hardin of the McKinney Chamber of 
Commerce; at Plano, Mayor Alex Schell 
and Manager J. E. Brown of the Plano 
Chamber of Commerce; and at Farmers- 
ville, Mayor R. B. Beaver and M. B. 
Smith, postmaster, newspaper owner, and 
corresponding secretary of the Farmers- 
ville Chamber of Commerce. 

At Mckinney, the Dallas good-will en- 
voys presented entertainment programs 
at the Collin County Fair and for the war 
wounded at the Veterans’ Administration 
Hospital. James K. Wilson was general 
chairman of the tour. 
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ROBERT J. BURKE 
Vice-President in charge of Ad- 
vertising, Incorporated of Dallas. 
Associated with advertising 
agencies in Dallas for past two 
years. Five years in armed forces. 
Formerly connected with Cincin- 
natti agency and is graduate of 
Bucknell University. 


One Man Agency? 


Yes, in 1942! Today, a group of ten hardworking, young but experi- 
enced persons who have an old fashioned idea that it still takes 
intelligent thinking...careful planning...and an abundance of 
honest effort to make a success of anything. We feel a deep sense of 
responsibility in investing every dollar of our clients’ money wisely 
and well, so that it pays dividends. We are small enough that every 


E. P. TOMMY THOMAS 
(right) 

Founder and President of Adver- 
tising, Incorporated. Twenty-five 
years of experience in merchan- 
dising and advertising. Handles 
food and other mass consumer 
products. 





TIM. L. THOMAS 
(below) 
Vice-President of Advertising, In- 
corporated and Radio Technical 
Adviser. AFRS engineer in Philip- 
pines and Hollywood for year 
and a half attached to U. S. 

Navy. 


DANIEL C. HAMILTON 
(above) 
Account Executive. Studied at 
Texas Christian University and 
Lieutenant in Army Air Corps as 
B-24 pilot in Pacific Islands. 
Writer and radio script specialist. 


FRANK KARR 

(left) 
Art Director and free lance artist. 
One of the nation's leading air- 
brush illustration and retouch art- 
ists. Chicago and New York ex- 
perience. First award in Beaux 
Arts Academy in 1945 showing in 
Paris. Three years Army art over- 
seas. 








of 
d ° Air- 
‘ \ \ocate nue. 
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Dallas, 


account is a “bread and butter’ account ...deserving of our best 
attention. Large enough to handle successfully any problem laid be- 
fore us. Clients in many states and one foreign country think we’re 
pretty nice folks to have working for them. We believe you'll think 
so, too. May we talk to you? 


JOSEPH B. COWAN 
(left) 
Executive Vice-president, former 
Texas Editor and teacher. One of 
the best public relations and 
publicity men in the state. Han- 
dies cil and heavy equipment 
accounts in the Fort Worth office. 





PENNY WILSON 
(below) 
Secretary and Office Manager. 





ED BROWN 
(above) 
In charge of Radio Production. 
Radio writer, producer, announcer 
and actor on Oklahoma, New 
Mexico and Texas stations. U. S. 
Navy four years in Pacific. 


JACK KLEINECKE 
(right) 

Layout and lettering artist on the 
regular staff of Advertising, In- 
corporated. Attended King's Point 
Academy, Long Island, New York. 
Sailed the seven seas in World 
War Il with Merchant Marine. 
Department store display, avia- 
tion drafting, engineering, and 
free lance experience. 





2719 McKinney Avenue * Phone Taylor-0932 
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IN DALLAS Last Month 


Two Dallasites—J. B. ADOUE, JR., 
and W.G. VOLLMER—are the only Tex- 
ans on the national citizens’ committee 
sponsoring 1947 campaigns of the Com- 
munity Chest of America. 





Oil Field Rope Manager. [. M. Ash- 
baucher has been appointed manager at 
Dallas of mid-continent oil field 
sales for the American Steel & Wire Com- 
pany, with offices in the Praetorian Build- 


r¢ ype 


ing. Mr. Ashbaucher, who has succeeded 
Edwin T. Eggers upon his transfer to the 
sales department in Cleveland, joined 
American Steel & Wire in 1939 and most 
recently has been manager of the elec- 
trical, wire rope, and construction mate- 
rials department in the New York City 
sales office. 
7 5 y 
HARRY BYRD KLINE, owner and 
director of Kline Management Services, 
Dallas, has been elected a director of the 
International Platform Association and 
has been re-elected associate editor of 
“Talent,” official publication of the or- 
ganization. 
7 7 y 
R. J. O'DONNELL, vice president and 
general manager of Interstate Theaters, 
has been elected regional vice president 
of the newly formed Theater Owners of 
America. 
y ose 
New agent in charge of the Dallas 
ofice of the Federal Bureau of Investiga- 
tion is HENRY L. McCONNELL, for- 


merly assistant agent at Miami, Fla., who 





ee ts 


Salesmanship Club Chief. President 
of the Salesmanship Club of Dallas for 
the ensuing year will be Felix R. Mc- 
Knight, assistant managing editor of the 
“Dallas Morning News”. John Dunlap is 
first vice president; Ralph McCann, sec- 
ond vice president; and T. W. Bray, sec- 
retary. Directors are Frank Hamm, Leon- 
ard Green, Alvin Herold, Ralph Lofland, 
Robert Olmsted, John McFadden, K. K. 
Meisenbach, James Stewart, and C. A. 
Tatum. 


relieves PERCY WYLY II, transferred 
to the New Orleans office. 








ABOVE IS AN ATTRACTIVE FLOOR DESIGN IN 


AzROC 


trance mans aeee © 


ASPHALT FLOOR TILE 


An AZROCK floor is economical, easy 
to maintain and resilient. Ideal for 
church, office, club, school, hospital, 
store, home or anywhere beauty and 


durability are desired. 


Bring your 


Hooring Problems 


to 


BLUE DIAMOND 


Your floors can add to or detract from the appearance, comfort and 


efficiency of your business, home or office. As flooring engineers we 


are thoroughly experienced in the best application of all materials. 


We use only the nation’s best known brands of flooring in asphalt, 


rubber, cork and linoleum. Call us to design your floors to meet any 


specific requirement. 


BLUE DIAMOND COMPANY 


2722 LOGAN STREET 


PHONE H-7611 
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ALBERT HAGMAN. SR.. has been 
appointed a member of the beard of di- 
rectors of the Dallas County Flood Con- 
trol District by Governor Beauford Jes- 
ter. 

oe ay oy 

The Trinity Heights Church of Christ 
kas announced that the REV. FLAVIL 
L. COLLEY has been selected to succeed 
the REV. HULEN L. JACKSON. who 
resigned to become pastor of the Preston 
Road Church of Christ. 


BRI IKI II III III DIDI IA AIA AA AION 

WE HAVE IT! 
The NEW 

—HUNTER Attic Fan 


for Small Homes 
Duplexes and 
Apartments 





Striking new features... 
a manually-controlled shutter that 
operates fan 
Advanced design... 
ball-bearing fan motor 
A “package unit”... 
All ready to install; no accessories 





Holiday House. A new Dallas sporting goods concern—Holiday House—has been 
opened at 3900 Lemmon by Jack R. Munger, Joe W. Burkett, and Ross J. Bedell, who 
describe their firm as a place where the sportsman may enter in business attire and You can see it! 
leave fully equipped and completely clothed for his favorite sport. Mr. Munger, left, 
is known nationally as an amateur golfer; Mr. Burkett, center, was formerly associ- leur Exhibit, State Fair 
ated with Vanette Hosiery Mills; and Mr. Bedell. right, is a former sports writer for 

the “Dallas Morning News”. Golf, tennis, fishing, and hunting equipment are dis- MACATEE, INC. 
played in the main room of Holiday House, whose walls are decorated with game 
trophies and whose appointments include a ranch-style couch and chairs and display 











Dependable Building Materials 
2907 San Jacinto Taylor 5165 


cases and fixtures of natural knotty woods. Departments for fitting sportsmen’s boots 
7 MHI IIHR IIA IKIK 


and shoes, gifts, leather goods, radios, bar accessories, and children’s toys are in 


REAL ESTATE INVESTMENTS | ™ 


Hotels Apartments 
Office Buildings Commercial Proverties 


J. N. FISHER 


REALTOR 
703-5 GULF STATES BLDG. —DALLAS-— PHONE R-4675 

































Try This Number for Competent Help!... 
Personal attention to a 
limited number of regional 


C 4 | & 1 or national accounts. 


SACKS EMPLOYERS SERVICE [777M [egy 


18042 MAIN STREET \ 
Specializing in AD VER T 1 Ss | 














ACCOUNTANTS... SECRETARIES... OFFICE... SALES 
CLERICAL AND TECHNICAL HELP 


Serving Dallas Employers 27 Years Nationally 


Dallas 1, Texas 
Phone R-2143 









Recognized 
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Heads Insurance Agents. Hal Gul- 
lede, partner in the insurance agency of 
Highfill, Gulledge & Terry, has been 
elected president of the Dallas Insurance 
Agents’ Association for the ensuing year, 
succeeding George F. Cox. New officers 
also include Willard Crotty, J. W. Linds- 
ley & Company, and C. M. (Pat) Patrick, 
C. M. Patrick Agency, vice presidents: 


and J. Frank Holt, J. Frank Holt Agency, 





secretary-treasurer. Directors named for 
two-year terms are Porter Ellis and Carl 
H. Hunt. Alfonso Johnson has_ been 
elected to his eighteenth term as manager 
of the association. Holdover and _re- 
elected directors are George F. Cox, Eric 
C. Gambrell, Dick Lett. Jim Teeling. Ted 
Jones, and Joe N. Westerlage. 


- fi 5 A 


GEORGE DUNCOMB is new zone 
manager in Dallas for the Oldsmobile di- 
vision of General Motors Corporation, 
succeeding FORREST L. HARDING, 
who has been transferred to Chicago. 

yor 

HOWARD J. MARTIN, field repre- 
sentative in Dallas for 11 years for the 
mechanical goods division of Goodyear 
Tire & Rubber Company, has been made 
Southwest district manager, succeeding 
QO. A. SCHILLING, who has been named 
Eastern sales manager. 

i ¥ y 

DR. JOSEPH M. HILL, director of 
Baylor University Hospital’s blood cen- 
ter, has been elected president of a new 
world-wide organization of blood scien- 
tists, the International Society of Hema- 
tology. DR. SOL HABERMAN, also of 


Baylor, is secretary. 
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For Friendly Service 





@ In all banking matters...when you need it... 
as you need it... the “Texas” offers you courteous, 


friendly service with dependable and efficient per- 





sonnel to aid you in all financial problems. 


e Strong enough to protect you 


e Large enough to serve you 
| e Time enough to know you 









MEMBER 
FEDERAL 
oOerosit 
INSURANCE 
CORPORATION 


























Opens Speech School. I). A. Weaver. 
former speech instructor in the Dale Car- 
negie Institute in Dallas, has opened his 
own school known as the Deeaye Course, 
offering streamlined instruction in effect- 
ive speaking. Classes being held in Dallas 
and Fort Worth will be supplemented 
later by courses in other Texas cities. Mr. 
Weaver, speech graduate of Pennsylvania 
State College, was also formerly an in- 
structor in the department of speech at 
Penn State. 
7 ¥ y 

New manager of Dreyfuss & Son’s first 
floor hosiery and bag department is MRS. 
JANICE POUNCEY, who has been an ac- 
cessory buyer at Frost’s in San Antonio. 

t i - 

BEN E. GRIFFIN has been elected a 
member of the board of directors of the 
Grand Avenue State Bank. 


GRAYSON GILL 


Architect and Engineer 
1913 San Jacinto Street 
Dallas 1, Texas 














DIAMOND 
~ BARGAINS 






oo _ Professional 
4 i y Watch Repair 
ay Service 


CLAUDE ZIMMERLY 
316 Republic Bank Bidg. C-2748 
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J. R. BUCHAN, who has been a re- 
tail salesman at Houston for the National 
Oats Company of Cedar Rapids, Iowa, 
has been appointed Southwestern sales 
manager for the company at Dallas, with 
sales supervision over the Texas, Okla- 
homa, Louisiana, and Arkansas area. 

> 5 A i 

ALLEN MOORE has joined Jimmie 
Singleton’s Man Shop at 132 West Jef- 
ferson as manager of the men’s shoe de- 
partment. 





S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 


2006 Tower Petroleum Building 
Telephone R-3083 







































"58 Years in Dallas” 
J. W. LINDSLEY & CO. 
Realtors 
American Airlines Admiral. New admiral of American Airlines’ Flagship Fleet : . 
is D. A. Hulcy, president of the Dallas Chamber of Commerce and the Lone Star Gas Our 58 years’ experience in handling 
Company, right, who is shown being presented his engraved certificate and card en- — ae ‘ are — terns 
titling him to use of American’s admiral club facilities over the nation by M. A. Atkin- ie ae rs . aaan il 
son, sales representative for the airline. The recognition was accorded Mr. Hulcy for stasis a : a 
his “outstanding interest and achievement in the promotion of commercial aviation”. vienenocnpeaiaaiamaani taeda: 
[SIO 1209 Main St. * Phone C-4366 
, tl I 
Day - Night - Home Study | J oe 6 El peat | 
s , , tl You're Hungry {1 a ee ae 
ecretarial e Accounting — a: 1 } {| 
' 0 or Thirsty Contract | 
Salesmanship e Business Spanish tl Dig IN } {| 
i Sandwich Stop at H Manufacturers of { 
\ Soumya | 
ut oe l ~ es } PLASTIC PRODUCTS 
hes Business | J “THERE'S ONE IN Y 
hale Amare NEIGHBORHOOD" EEE 
Loom a = | 
, ee Se ge 78 {| 
(eo * Shes | 
\ ~~ { 
} “No | 
Heating and Air Conditioning Bt | 
Duct-Work yp ate { 
Gutters and Down Spouts ‘ High Speed Injection Molder F 
Ventilators { 
Sinks and Drain Boards LOW COST UNITS {| 
ie ial and Industrial Installations | 
olealasl-igeir-lm- ia) naustri 1 , HIGH SPEED ] 
} 
} PRODUCTION | 
q 
i r 
MUSA \iem | MODERN | 
Sheet Metal and Mfg. Co. ; PLASTICS, INC. :. 
3013-15 Canton Street Dallas } Pest Office Bex 9621 {| 
Riverside Selo Buckner Blvd. at Scyene Road 4 
DELIVERY! ’ Fred A. Lenzen, Jr. L. J. Van Sickle ' Phone Union 6-6998 { 
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Founds Sportswear Firm. Ike Clark. 
formerly general manager for Nardis 
Sportswear, has resigned to organize his 
own sportswear manufacturing company 
under the name of Ike Clark Sportswear, 
Inc. Production of women’s apparel in- 
cluding skirts, blouses, slacks, and play 
and beach wear, with emphasis on co- 


ordinated separates, is now under way in 
the firm’s quarters at 813 Elm, where an 
entire floor of 4,000 square feet provides 
space for 25 machines. Mr. Clark, whose 
background in the fashion field ranges 
from selling and retailing to manufactur- 
ing, will market his fashions in the mod- 
erate price brackets under the trade name 
of Ike Clark of Dallas. He began his busi- 
ness career as a traveling salesman for 
the Higginbotham Millinery Company, 
then became associated with the Consoli- 
dated Millinery Syndicate, and next 
served Justin McCarty, Inc., of Dallas be- 
fore joining Nardis. 
¢ 7 + A 

WALTER WEST, “Dallas Times Her- 
ald,” has been named first vice presicent 
of the Texas Circulation Managers’ Asso- 
ciation. SOL KATZ, “Dallas Morning 
News, is second vice president. 

Ge -—~ 

New assistant cashiers of the Ameri- 
can National Bank of Oak Cliff are 
ELMER B. WILKINS, formerly with the 
First National Bank in Dallas, and GUY 
L. McSHAN, previously with the Secu- 
rity State Bank of Mabank. 





SHOW CASE AND FIXTURE 


MANUFACTURING CO. 


1914 CEDAR SPRINGS @ DALLAS, TEXAS 


DESIGNERS & MANUFACTURERS 


OF STORE AND 





BAN K 


YOU CAN RELAX WHEN YOU KNOW YOUR 
PRODUCTS ARE TRAVELING SAFELY IN 
GAYLORD BOXES 


INTERIORS 





cy. @ el ae) 
CONTAINER 


CORPORATION 


DALLAS, TEXAS 
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Advertising Director. David N. Seder- 
quist, Jr., Army Air Forces veteran, who 
before the war was an instructor in eco- 
nomics at the University of Rochester, 
has been advanced to director of advertis- 
ing and sales promotion for the Stewart 
Office Supply Company. After his dis- 
charge from the Army in 1945, Mr. Seder- 
quist, an University of Rochester 
graduate, served as co-pilot for Braniff 
International Airways until he joined the 
Stewart organization last May. 











LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING”’ 
Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 
2002 North Field Street R-5179 Dallas 


—$—$—_——— 
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Business Broker 


REAL ESTATE | 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 
Phone R-1833 


1618 BRYAN DALLAS 
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New Letter Service Started. Dallas’ first letter shop devoted exclusively to the 
mass production of business letters on a personalized basis—Standard Letter Service 


has been opened in a brick building at 3811 Live Oak by Mrs. Dorothy Colvin and 
Mrs. Jane Lund. Mrs. Colvin. formerly associated with a Dallas automobile dealer- 
ship, is pictured at right preparing the master copy of a business letter on a perfora- 
tor. Mrs. Lund, formerly in the employ of a Dallas bank, is shown at left inserting an 
address on an auto-typist machine which types the remainder of the letter automat- 
ically. The home of Standard Letter Service is pictured at bottom. 











HERMAN BLUM 
ENGINEER 


2812 FAIRMOUNT STREET 








T. E. HENDRICK, who was in the cir- 
culation department of the “Dallas 
Times Herald” before joining Margo’s, 
women’s wear firm, a year ago, has been 
named manager of the Margo store at 
3100 Oak Lawn. 


WYATT C. HEDRICK 


Architect and Engineer 
904 Fort Worth Ave. Phone C-1246 








YOUR 


an ee tor 


HEATING - PLUMBING - BUILDING 
.. ++ Repairs and Installations.... 


PAINTING - PLASTERING 
DECORATING 


Custom CABINET MAKING 
& 


(i Stop 


Mj ; 
Retinitis ervice 


BUSINESS OR HOME 
° 


BuiLDING MAINTENANCE 
SERVICE, INC. 


South St. Paul at Cadiz 
RIVERSIDE 6858 














=WHAT’S A 
“Package’ Production? 


That’s a good question, and here’s the answer: An entertainment serv- 
ice that produces and stages a complete program, tailored to the taste 
of yourself and your guests, complete as to all details of finest talent 
procurable, the best in music for every occasion, theater-type lighting, 
sound and special effects—in short, that takes the worries off your 
shoulders and puts them on ours! You furnish the time and the place 
—we do the rest! For the finest in worry-free entertainment, call us 
for your next event. 
"14 Years in Dallas" 


1911% PACIFIC « RATEONICS BLDG. 
agp Central -1123 © Lakeside -4111 
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EMPLOYMENT SERVICE 
SPECIALISTS IN 
OFFICE, SALES AND 
TECHNICAL PERSONNEL 


FOR MORE THAN 
20 YEARS 


No Charge to the Employer 
821 Republic Bank Building 





Associate Offices 
in 34 Cities 











Pastor of the newly organized Stevens 
Park Christian Church is the REV. HAR- 
OLD G. BROWN, former associate pas- 
tor of the East Dallas Christian Church 
and president of the Christian Churches 
of the Dallas District. 





—_ ADVERTISING 
is sound selling directed to the 


present . . . planned for the future. 


LoutsE Woop ALLEN 
Marie CALLAHAN 
Wanpa JARROTT 
Dave McConneLi 
Mack J. McKee 
Howarp N. SMITH 
Joe HOWELL 

Joun OLDs 

CHARLES KELLY 
Witson Goss 

W. T. (Britt) THompson 


Rogers & Smith 


Advertising 
Established 1917 
1524 Irwin-Keasler Building—R-6044 


DALLAS CHICAGO NEW YORK 
















EYE GLASSES 


i‘) 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 
5401 East Grand Avenue 
2002 Greenville Avenue 
504 West Jefferson 


All complete 
for as low 


i ee 
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Thirty-Fifth Anniversary. Texas Produce Company, one of Dallas’ oldest and 
largest produce firms and a distributor in Dallas, Fort Worth, and Houston for Pabst 
Blue Ribbon Beer and Ale, last month completed 35 years of business in the South- 
west. The three partners of Texas Produce Company—Raymond Terranella, credit 
manager; M. A. (Mike) Genaro, general manager; and John Genaro, one of the 
original founders of the company—are pictured above, left to right, examining a 
chart of the company’s operations. 

When M. Genaro and his two sons, Lawrence and John, founded the firm in a 
smal! space on Main Street in 1912, a few thousand dollars was considered a good an- 
nual volume. Today Texas Produce Company does a yearly volume of approximately 
$3,000,000. In addition to Pabst Blue Ribbon Beer and Ale, each morning a fleet of 
trucks from the South Pearl warehouse fan out over the region to make deliveries of 
fresh fruit and vegetables to nearly 2,000 customers. 


Building, is EDMOND L. BROWN, who 


is a founder of the Texas Bond Reporter. 


New manager of the investment depart- 
ment of Beer & Company, 201 Gulf States 
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bovernment Projects 


In War and Peace—In the United States and Overseas—this organi- 
zation has completed many building projects under the exacting 
supervision of the United States Government. Our recent projects 
include the Atomic Bomb Plant at Los Alamos—and government 


construction forms a substantial part of our present operations. 


ROBERT FE. MchEe 


GENERAL CONTRACTOR 
CONSTRUCTION ENGINEER 
LOS ANGELES — DALLAS — EL PASO — SANTA FE 
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State Life Officials. Max McCullough, right, former acting administratcr of the 
Office of Price Administration in Washington, is the executive vice president of the 
newly organized State Life Insurance Company of Dallas which has been capitalized 
at $150,000 with $75,000 surplus. Mr. McCullough is picture ed with John Gilchrist, 
secretary-treasurer of the company, whose home office is in the Republic Bank Build- 
ing. President and general counsel is R. G. Storey, attorney and dean of the School 
of Law of Southern Methodist University. _ 

In addition to Mr. Storey and Mr. McCullough, the company board of directors in- 
cludes D. Easley Waggoner, W. H. Painter, J. Harry Wood, Jr., J. Bruton Orand. 
George P. Macatee, Azell Adams, Ben H. Wooten, all of Dallas; and Gordon Fulcher, 
Austin; Willard Perkins, Corpus Christi; and Harry D. Shufford, Tyler. The com- 
pany will write all forms of life insurance but specialize in family group policies. 


R. L. ALEXANDER is the new Dallas — ing E. R. LIMB, who has been promoted 


head for Nash Motor Division, succeed- to southern regional manager. 


Littte GIANT —_— Saws 
with BRAZELL ADVERTISING AGENCY 


Tripled sales, profits and 
volume... both domestic 
foreign... within two years 
















SALES RESEARCH 
MEDIA SELECTION 
TECHNICAL COPY 
PELVUSTRATIONS 


DALLAS — MEMBER SOUTHWESTERN ASSOCIATION OF ADVERTISING AGENCIES 











CLOUD 


Employment Service 
“The Right Person for the Right Position” 


Since 1929 


Solve your personnel problems 


by calling . 


R-9581 


We have Executives, Office, Sales, 


and Technical help of all kinds. 
Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 


Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 














You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


ma 
CRUGER T. SMITH 


General Insurance 
R-8624 Magnolia Building 
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The 7 tnanctab cooperation and 
Bank Credit you may require to carry 


out your plans are available here. 


ITIS ALWAYS A PLEASURE TO HELP 
YOU TO USE OUR FACILITIES AND 
RESOURCES ADVANTAGEOUSLY. 


Jallas 


Nationals 





MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Bakery Vice President. Ross Ander- 
son, who was formerly president of the 
Colonial Baking Company of Little Rock, 
has assumed his new duties as vice presi- 
dent in charge of operations of Campbell- 
Taggart Associated Bakeries, Inc., 6211 
Lemmon. A one-time general production 
manager of Western Bakeries on the Pa- 
cific Coast. Mr. Anderson was associated 
with General Mills before becoming head 
of the Little Rock bakery. 
5 y - 

BILL KEEFER will serve as Braniff 

International Airways’ new Dallas traflic 


representative. 





T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 


Phone R-5026 Dallas 

















it takes only 
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NOW any firm with as many as five 
employees can take advantage of the 
savings offered by Great American Re 
serve through its Group Life Insurance 
Plan—the economical way to buy life 
insurance. Complete coverage Group 
Hospital and Surgery Benefits also avail- 
able. 

Here is low-cost, safe protection for 
you. Let us show you the advantages 
of the Great American Reserve Plan— 


BOB BOURDENE 
R-9551 


GREAT AMERICAN RESERVE 


INSURANCE COMPANY 
DALLAS 1, TEXAS 


Old Line Legal Reserve 
Stock Company 
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Forms Equipment Firm. Harry L. 
Holliday, who was formerly regional di- 
rector at Dallas for the War Assets Ad- 
ministration, has founded Industrial 
Sales, Ltd., an industrial equipment and 
supply firm located at 1215 Commerce. 
Mr. Holliday is a former vice president 
of the Texas Bank & Trust Company and 
was with the Reconstruction Finance Cor- 
poration in Dallas and Washington be- 
fore joining WAA’s surplus disposal di- 
vision. Associated with him in the new 
enterprise. whose services are concerned 
largely with foreign trade, is O. K. Beck- 
ler, Sr.. former chief of the’ industrial 
equipment sales section at Dallas of 
WAA. 
y 7 7 

JAMES S. ASBELL. formerly at San 
Francisco with Dennison Food Products 
of Oakland and Seattle. has been named 
Southwest sales manager at Dallas. asso- 
ciated with W. R. Horn Company. 
Thomas Building. broker for the Denni- 


son line in North Texas. 


Robert D. Goodwin 


ARCHITECT 


TELEPHONE LAKESIDE-5759 
4801 Lemmon 





Dallas, Texas 











John L. Burke 


AND COMPANY 


WatO 


Fire, Automobile, Liability, Life, 
Accident, and Miscellaneous Lines 


2109 Tower 
Petroleum 
Building 
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OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 












Oldest Trust Company in Dallas 
” pan) 


Specializing in Investment Stocks and ]} ond: 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS ‘ 

























STEEL STAMPS 


Embossed and Debossed Marking With Metal Tools 
* Letter and Figure * Symbol and Inspection 
¢ Hand and Machine * Interchangeable 
° Inserts ¢ Burning Brands 





Hob and Mold Engraving 





Brass Dies — Gold Stamping Dies 


MANUFACTURERS OF ENGRAVED NAMEPLATES 
BAKELITE, PLASTICS, BRASS AND ALUMINUM 


ROY M. FELLERS CO. 


Member: Marking Device Association 


DALLAS 1, TEXAS 





2207 Olive Street Phone R-4997 














CHAS.CARTWRIGHT ». | 





PRESIDENT 





“Joining the Foreign Legion won’t solve your business difficulties, 
Mr. Jorgenson. You'd better CONFER with COUCHMAN!” 
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Wetmore Manager. kh. ©. (Jill) 
Billingsley has been named manager of 
the new Dallas office opened in the Whole- 
sale Verchants Building by Wetmore and 


Company. creative advertising firm of 


Houston specializing in printing. lith- 
ography, and silk screen production. Mr. 
Billingsley, who was formerly with Tracy- 
Locke Company. will work with advertis- 





PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 

} SERVICE 





%& OFFICE 


/ 
CALL 


R. 3426 % tecerca 


Time Saved in Finding Right Emplcyee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





1102 
GULF STATES BLDG. 





ing agencies and their clients in the Dallas 
and Fort Worth area in planning and 
producing posters, point-of-sale advertis- 
ing. and direct-mail campaigns. 

y 7 y 


\ five-member board approved by the 
Commissioners Court to administer the 
new pension and retirement plan for 
Dallas County’s employees comprises 
CHARLES A. TOSCH, county auditor. 
chairman: and J. NEAL MANCILL. vice 
president of the Dallas National Bank: 
ROY L. RASBERRY. supervisor of Road 
and Bridge District 1: JOHN C. PEAVY. 
chief deputy in the county clerk's office : 
and COUNTY JUDGE AL TEMPLE. 
TON. 

a 

NORMAN REGISTER of Dallas has 
been named an executive committeeman 
of the Texas Association of Assessing 
Officers. an affiliate of the League of 
CROWELL 
of Dallas is president of the Texas Chap- 
ter of Municipal Finance Officers. 


Texas Municipalities. FE. E. 


A bf 7 


Wyatt Food Stores have announced 
that HAROLD HOOD will be store man- 
ager and DAVE BRYAN will be market 
manager of the new Wyatt Supermarket 
No. 9. 132 West Jefferson. 


Metropolitan 
BUSINESS COLLEGE 
t in Dalla More calls 
e keepers than we 
or G.l. training. 
better. 








s since 1887. 
Ranl 















yner the 


—etinagetre a 


inter an} im 
Write or phone C-87 











confusion and decreases efficiency. 
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qualities. 


PAINTABLE 


TRACE Manx PEF sTEmeE 


S. W. 
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Factory Representative. H. 3. Adams. 
who served both in the Navy and the Ma- 
rine Corps during World War II and 
since his discharge has been a pilot for 
Braniff International Airways. has been 
appointed Southwestern factory repre- 
sentative and field engineer for U. S. 
Electrical Motors. Inc., Los Angeles, man- 
ufacturer of polyphase motors. He has 
temporary offices at 5739 Southwestern 
Boulevard. A former student at both Bay- 
lor University and Texas A. & M. Col- 
lege, he served Braniff before the war in 
an operations capacity. 
y 7 y 
J. L. LATIMER, president of Magno- 
lia Petroleum Company. has been elected 
a cirector of Texas Utilities Company. 
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STOP THAT NOISE! 


Noise is an irritant that affects customers and employees alike. It creates 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 
noise. It can be quickly and quietly applied without disturbing business 


routine and it can be repeatedly painted without losing its sound absorbing 


| 
| 


PERMANENT : 
* 


COUSTI-| ELOTEX 
NICHOLS COMPANY 


DALLAS HOUSTON 
= 
3 1-3-2166 C-6020 
a 
See cuwer 
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Lone Star County Mutual Expands. Norval A. Dickey. seated. is new president 


of the Lone Star County Mutual Insurance Company. Dallas. which has rearranged 


a its executive staff following acquisition of the ownership of the firm by a group of 
d Dallas businessmen. who purchased the interest of four former officers. Pictured, left 
r to right standing. are James F. Hillis. vice president. treasurer, and general manager: 


n Dewey A. Hunt. Jr.. vice president and general counsel: and W. J. Powell, a director. 
Other officers include S. W. Batson and Arthur B. Kirby, vice presidents: and A. W. 
Simpson, secretary. The board also includes Dr. W. Don West. J. C. Thompson, Harry 
Steinberg. and J. K. Chandler. Founded two years ago by Mr. Hillis. the company 


writes fire insurance and allied lines. 


Dallas for the Washington State Apple 


(Commission. 


BILL VANDERGRAFF has been 


named Southwestern representative at 





THOMAS, JAMESON & MERRILL 


I HI Gzrs AND ENGINEERS 


H HAR WOOD 
EXAS 


NORT 
PALL AS 3 ° T 




















The frequent daily schedules 
maintained by Pioneer to 17 key 
Texas cities are proving invalu- 
able to businessmen, who find 
Pioneer’s ‘‘commuter’’ service 
perfect for fast business trips. 
Call Pioneer for quick reserva- 
tions—pick up your ticket at the 
airport. Air travel script cards 
honored. 


Phone D4-3939 


Ticket Office - Love Field 






‘All Texas 1s Near When 
You Fly Pioneer” 


PIONEER fir Lines 


Government Designated to Fly Passengers—Mail—Freight—Express 
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Five new members of the board of di- 
rectors of the Young Men’s Christian 
Association are NATHAN ADAMS, E. 
M. (TED) DEALEY, KARL HOBLIT- 
ZELLE, B. F. McLAIN, and B. C. JEF- 
FERSON. 
y Y > A 

THOMAS J. McHALE. advertising 
manager of DALLAS, has been re-elected 
director of the Air 


a_ national Force 


Association. 





Typewriters 
Aading Machines 
Repairs and 
Supplies 


.L. EWING CO. 


C-5401 Dallas 






1919 Main Street 














CHARLES L. HENRY & ASSOCIATES 
CONSULTING INDUSTRIAL ENGINEERS 


* Work Simplification 
* Job Evaluation 


* Incentive Plans 
* Plant Layouts 
* Industrial Surveys 


Phone J-8-1686 


3402 McFarlin Bivd. Dallas 





For “on-the SPOT . focus th 
SPOThight on the SPOT where your business 
or businesses. are located 
A SPOT MAP 1s Johnny -on-the SPOT 
when it comes ' "g Mew customers ¢ 
nd addres mprnted on SPOT 
eas n Ivertising 





stablishment 






225 Bedell Bidg. 
San Antonio 5. Texas 
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C. of C. Dinner 
Honors Retiring 
Commander 


APTAIN LEONARD J. DOW, who 
C relinquished command of the Dallas 
Naval Air Station last month’s end to 
become commanding officer of the Escort 
Carrier U. S. S. Rendova, was guest of 
honor at a farewell dinner sponsored at 
the Hotel Adolphus by the military 
affairs committee of the Dallas Chamber 
of Commerce. 

Presided over by Weaver Holland. 
committee chairman and also president 
of the Dallas Navy League, the dinner 
was the occasion for welcoming to Dallas 
Captain Milton A. Nation, who has suc- 
ceeded Captain Dow. Captain Nation has 
been chief of staff to the commander of 
Carrier Division | on the U.S. S. Frank- 
lin D. Roosevelt. 

Tribute was paid at the dinner to Cap- 
tain Dow by County Judge Al Templeton 
on behalf of his Dallas friends and Navy 
associates. Captain Dow, who during the 
war served on Admiral W. F. Halsey’s 
staff, assumed command of the Dallas 
Naval Air Station in August, 1945. 

Born at St. Louis and a 1927 graduate 
of the United States Naval Academy, 


Captain Nation was serving aboard the 
U. S. S. Enterprise in Hawaiian waters 
at the time of the attack of the Japanese 
on Pearl Harbor. He subsequently served 
as commander of Escort Squadron 27, 
attached to the U. S. S. Suwanee; next 


was operations and training officer of 
Fleet Air, Quonset Point, R. I.; then par- 
ticipated in the amphibious invasions of 
North Africa and Southern France as 
chief of staff to Commander Carrier Air 
Group. Eighth Fleet; an, as operations 
officer on the staff of Commander Escort 
Carrier Force, participated in the Leyte 
campaign and the Lingayen Gulf. Iwo 
Jima, and Okinawa operations. 


BEST WISHES both to Captain L. J. Dow, retir- 
ing commanding officer of the Dallas Naval Air 
Station, left, top, and to Captain Milton A. Nation, 
incoming commander, right, were the order of the 
day at a farewell dinner for Captain Dow, presided 
over by Weaver Holland, center, president of the 
Navy League and chairman of the military affairs 
committee of the Dallas Chamber of Commerce. 
Other photos show, left to right, top to bottom: 
(1) Commander P. Allen, Jr., County Judge Al 
Templeton, and Lt. Commander P. L. Broderick; 
(2) Commander J. Barry Holton, Colonel J. R. Lani- 
gan, and Lt. Commander L. E. Harrison; (3) H. 
Bascom Thomas, J. P. Crowder, and Charles Yancey; 
and (4) Commander William T. Zink, F. O. Burns, 
vice chairman of the military affairs committee, and 
Commander B. A. Miles. 
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A real Adventure in Good Living... 


. Just the Kiss of the hops 


gees Just to explore that 


lf ih) 
wiete 


tT) 


=== famous flavor found 


Tt 
1 


iM 


= | only in Schlitz —— 
mellow and smooth, 
with never a trace of 

- harsh bitterness — 
is in itself a thrilling 


adventure wherever 


8 Pah * - ff thi) Natty 

i pee fl ik ij Hi Hil) i} iit | 

¥ matte Hi HARM Lg 
j Hit {bad 
Mi 


+ you may be. 


Americas 
Most 
Distinguished 
Beer 


Copyright 1946, Jos. Schiitx Brewing Co., Milwaukee, 


THE BEER THAT MADE MILWAUKEE FAMOUS 
S. H. LYNCH & CO., Wholesalers 








Dallas Auto Racing Group 
To Operate Arlington Downs 


The $3,000,000 Arlington Downs 
racing plant has been leased for a period 
of two years for the operation of large- 
scale automobile racing by Racing Inter- 
national of Dallas. 

The lease agreement was negotiated 


between Babe Stapp of Los Angeles and 
Fred H. Lockwood of Dallas, partners in 
Racing International, and Guy L. Wag- 
goner and E. Paul Waggoner, Vernon, 
Texas, cattlkemen who formerly operated 
the Downs as a horseracing plant. Known 















FOR: Factories, Offices, Clubs, 
Lodges, Schools, Hospitals, Res- 
taurants, Theatres, Banks, Etc. 





VTT TT TARA 






















AT YOUR 


(gater 
Were ri’ 
ano ata LOW COST! 


Consumers offers the popular Bubbler-type Cooler 
in a handsomely styled cabinet, finger-tip operation, 


anti-splash basin and drain, and many unique me= 








2 * m wlte le D livery / 


Special |G)? 


NO DOWN PAYMENT 


chanical features. 


Installed If Desired 


CASH OR TERMS 
IF DESIRED 


"3207 GASTON AVE, 


NEAR BAYLOR HOSPITA 
BaAvias a 


Mail Orders Filled 
We Ship Anywhere 
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AERIAL VIEW of Arlington Downs, onée known 
as the ‘Saratoga of the Southwest’ during its 
horse-racing days. The plant will be reconditioned 
for large-scale automobile races which will be 
inaugurated this month with a 100-mile AAA 
championship contest to be run by Indianapolis 
cars and drivers. 


as the “Saratoga of the Southwest,” the 
Downs was conceived and built 15 years 
ago by the late W. T. Waggoner, but has 
not been used for racing since 1937 when 
pari-mutual betting was outlawed in 
Texas. 

The new operators of the Downs have 
announced that October 26 has been 
sanctioned by the American Automobile 
Association as the date for an initial 100- 
mile championship race that will bring 
many of the top drivers and big racing 
cars of the nation to Arlington Downs 
and will officially decide the 1947 United 
States automobile racing champion. The 
championship race will be started, timed, 
and officiated by AAA officials, and will 
be run entirely by Indianapolis cars and 
drivers, including Ted Horn, defending 
national champion, and Bill Holland, 
who are now in a tie for the 1947 national 
title. It is planned that two, and possibly 
three, large-scale automobile races be 
held annually. 


Immediate renovation at the Downs 
will include conditioning the mile and a 
sixteenth track, erecting guard rails, 
ground improvements, and recondition- 
ing the huge steel and concrete grand- 
stand, the once-fabulously furnished club 
house, and the secretary’s office. The new 
operators plan to spend more than 
$75,000 on improvements in order that 
the track be made into a measured mile 
oval for the championship race and that 
safety be provided for spectators. In 
addition, the bleacher seats will be in- 
creased from 8,000 to 15,000. 
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Business 
Opportunities 











EDITOR'S NOTE: The Dallas Chamber of Com- 


merce cannot guarantee any firm or individual men- 
tioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following firm is interested 
in representing Dallas manufactur- 


ers in its territory: 


McGregor & Werner, Inc., 1640 
Connecticut, Washington, D. C.; manu- 
facturers’ representatives in the District 
of Columbia, Maryland, Virginia, and 
North Carolina; wish to contact Dallas 
manufacturers seeking outlets (includ- 
ing U. S. Government accounts) in this 
territory. 


The following individuals and 
firms are seeking representation in 
Dallas and vicinity: 

T. S. Duck & Company, 128 East 
State, Ontario, Calif.; manufacturers of 
novelty furniture; wish to contact manu- 
facturers’ representative with a related 
but non-competitive line calling on de- 
partment stores and toy and baby shops. 

Dubin Lace and Trimming Cor- 
poration, 240 West Thirty-fourth, New 
York 1, N. Y.; manufacturer of lace and 
trimmings; seeking a Dallas representa- 
tive to sell to dress and blouse manufac- 
turers in the Dallas area. 

Union Novelty Company, Inc., 20 
West Seventeenth, New York 11, N. Y.; 


seeking a Dallas agent to handle a line of 


Ce ee ee ee es re ee ee a en a a a eo er ee (en (ne 
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beads, spangles, rhinestones, metal 
thread, and the like. 

E. L. Rahm Company, 540 South 
Dearborn, Chicago 5, Ill.; manufacturer 
of waterproofing materials: seeking a 
manufacturers’ agent with an organiza- 
tion that covers Texas calling on lumber 
yards, wholesale and retail building 
material supply houses, and large con- 
tractors. 

Milo Moceasin Company, 65 Mul- 
berry, Lynn, Mass.; babies’ moccasin 
manufacturer; seeking a sales organiza- 
tion or merchandise broker to represent 
this firm in Dallas on a commission basis. 

Woodcrest Frame Manufacturing 
Company, 136 Fourth, Brooklyn 17, N. 
Y.; manufacturer of wooden picture 
frames and framed mirrors; wishes to 
secure a sales agent or sales organization 
in the Dallas area. 

C. G. Schulze Company, Inc., 1859 
Hillhurst, Los Angeles 27, Calif.; manu- 
facturer of a vise-clamp; wishes to con- 
tact a distributing organization to pre- 
sent this specialty item to the retailers 
throughout Texas by direct sales, and 
subsequently to supply the jobbers. 

Standard Products Company, 90 


._ Mill, Rochester, N. Y.; manufacturer of 


a pre-heating water and oil injector; 
wishes to contact a wholesale automotive 
accessory company or individual inter- 





ested in a distributorship for this product 
in the Dallas area. 


Phoenix Foundry and Manufac- 
turing Company, Inc., 2036 West Fill- 
more, Phoenix, Ariz.; manufacturer and 
jobber of brass and aluminum plumbing 
specialties; wishes to contact sales organ- 
izations or manufacturers’ agents pres- 
ently engaged in the plumbing distribu- 
tion field. 

Cadmet Corporation, 15315 Tuller, 
Detroit 21, Mich.; manufacturer of cast- 
carbide alloy and precision cast parts of 
other materials both ferrous and non- 
ferrous; wishes to secure manufacturers’ 
agent or direct salesman to work on a 
commission basis in Dallas and the sur- 
rounding territory. 

Globe Electrical Manufacturing, 
11019 Buford, Inglewood, Calif.; wishes 
to contact a sales oranization specializing 
in electronic and allied fields to handle a 
line of electrical relays and switches. 


Burr Industries, 205 South Wilson, 
Pasadena 5, Calif.; interested in estab- 
lishing a dealer in Dallas to handle line 
of barbecue equipment. 


Ellenville Wood Novelty Com- 
pany, Inc., Ellenville, New York; manu- 
facturer of rustic wood novelties and 
souvenirs; seeking a Texas jobber pres- 
ently engaged in the souvenir field. 





LANDAUER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 

















3405 Commerce Street 











THE HOUSE THAT SERVICE BUILT 


OUR SPECIALTIES: 


% MACHINE TOOLS— WELDING EQUIPMENT f 
% WOODWORKING MACHINERY 
% AIR COMPRESSORS — PORTABLE ELECTRIC TOOLS ; _ = 
% AIR TOOLS —ELECTRIC MOTORS — MILLING CUTTERS — FILES —- HACK SAW BLADES 
Phone R-6701 7 


% BAND SAW BLADES —CIRCULAR SAW BLADES —DADO HEADS — MOULDER KNIVES 
% PLANER KNIVES — SHAPER STEEL—SAND PAPER — SANDING BELTS 
% GRINDING WHEELS — METAL CUTTING BAND SAW BLADES (DISSTON) 
% V-BELTS AND PULLEYS —HAND TOOLS (STANLEY) — INDUSTRIAL SUPPLIES 


MACHINERY SALES & SUPPLY CO. 


DALLAS 
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The March of Industry 
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Dallas Firm Making 100,000 


Display Cases 


NNOUNCEMENT last month of 
Plastics Manufacturing Company’s 
contract to produce more than 100,000 
top-of-the-counter display cases for the 
Curtiss Candy Company was cited as an 
outstanding example of double-barreled 
industrial growth which the Dallas 
Chamber of Commerce has been empha- 
sizing during recent years. 
Paralleling the acquisition of 
plants is the growing volume of business 


new 


these newcomers are doing with plants 
equipped to produce products for other 
manufacturers, pointed out J. Ben Critz, 
Iallas Chamber’s vice president and gen- 


eral manager. 





54 


for Curtiss 


“Contract manufacturing is a big fac- 
tor in the growth of any industrial cen- 
ter,” said Mr. Critz. “Until recent years, 
Dallas has not had many plants which 
were interested in taking contracts to 
produce for other manufacturers. Now 
we have a number of such facilities, and 
a growing portion of today’s industrial 
activity represents this type of manufac- 


turing.” 

When the Curtiss Candy Company, 
which will establish a plant in the pres- 
ent Dr. Pepper Company building after 
the beverage concern moves to its new 
building being completed at Mocking- 
bird Lane and Greenville, found itself 


unable to obtain the display stands it 
wanted from plastics fabricators in the 
Chicago area, M. L. Richards, Curtiss 
regional manager, asked the Dallas 
Chamber if there were any Dallas manu- 

facturers capable of such work. 
Information on the Dallas plastics 
plants was given Mr. Richards by the 
Dallas Chamber’s industril department. 
As a result Mr. Richards and his asso- 
ciates were able to negotiate a contract 
for their requirements with the Plastics 
Manufacturing Company, 825 Trunk, 
which is now filling the order that will 
involve delivery of more than $100,006 
of display cases to the Curtiss company. 
Two types of plastic cases were designed 
for Custiss by the Plastics Manufactur- 
ing Company—a transparent fruit drop 
tray with six compartments and a combi- 
(Continued on Page 56) 


PLASTIC DISPLAY CASES, being produced in 
two types by Plastics Manufacturing Company, Dal- 
las, for the Curtiss Candy Company's use nation- 
wide, are pictured, below. At bottom, left, W. L. 
Cone, vice president and general manager of the 
Plastics Manufacturing Company, right, and C. C. 
Convers, sales manager, are shown assembling one 
of the cases. At bottom, right, James Stewart, com- 
pression molding machine operator, is pictured 
showing a finished case to M. L. Richards, Dallas 
regional manager for Curtiss, right, just after re- 
moving it from the machine. Elgin B. Robertson is 
president of the plastics company. E. H. Saver 
is plant superintendent. 


—Photographs by Thomas K. Cone, Jr. 
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Give Us Your Plans... 





ed 


PROMPT FABRICATION SERVICE 
THAT EFFICIENTLY HANDLES YOUR JOB 


No matter what your metal-working requirement—products 


from shapes, plates or sheets that require welding, shaping, 











cutting, fitting or assembly—we can take your plans or speci- 
fications for quantity production or special items and deliver 
the wanted job. 
Write us of your fabrication need and send us your plans. 
Our response will be prompt. 
DALLAS IRON & WIRE WORKS, Inc. 


“Custom Steel Fabricators | For Industry”’ 


6115 Denton Drive ple : Dallas 9, Texas 
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DALLAS 


Ext. Pings 


e OCTOBER, 1947 








nation counter display case for gum, 
mints, and the like. 

Organized in 1942 as corporate suc- 
cessor to Electric & Metals Company, 
which manufactured chrome-tube furni- 
ture for 20 years at the Trunk Street 
plant, the Plastics Manufacturing Com- 
pany not only designs the products it 
makes but designs and makes its produc- 
tion tools. Its line of some 25 plastic 
products includes a_ pocket toilet kit, 
manufactured for Acme Products Com- 
pany of Green Bay, Wisc.; cookie cut- 
ters, which cut and decorate at the same 
time, produced for Grant Manufacturing 
Company of Oklahoma City; Marvan- 
ity, a dressing table designed for mount- 
ing on a bathtub, made for Marvanity 
Company of Dallas; and Melamine 
dishes, which the company itself markets 
from coast to coast. 





ARTHUR A. FOLSOM, vice president 
of the Folsom Company, has been elected 
a director of the Fair Park National 
Bank. 





‘PHOTOSTAT PRINTS | 





Southwestern Blue Print Co. 


1801 Commerce Street Phone C-8084 














$500,000 Remodeling Program 
Under Way at First National 


N progress at the First National Bank 
in Dallas is a $500,000 remodeling 
program whose initial phase has been the 
installation of four new elevators at a 
cost of $100,000. Of latest design, signal 





BURT BUILDING 


BROAD & NELSON 


ARCHITECTS, ENGINEERS, PLANNERS 


DALLAS—R-4768 











GEORGE L. DAHL 


ARCHITECTS AND ENGINEERS 


1920% MAIN STREET 


DALLAS, TEXAS 





controlled, and equipped with automatic 
power-operated doors, the elevators serve 
the bank’s 17-story office building. 

Next phase of the program is moderni- 
zation of the customers’ safekeeping and 
safety deposit department, involving an 
expenditure of $75,000. Improvements 
provided in the project will include an 
enclosure of Herculite glass doors and 
non-shattering glass partitions, through 
which the public lobby will open into the 
safekeeping and safety deposit depart- 
ment. The walls of the lobby will be cov- 
ered with polished plate glass mirrors 
and Prima Vera wood wainscoting. The 
department will be served by a foyer 
which will enable customers to examine 
their safety deposit boxes either from 
counters or from booths, or in private 
examining rooms. Nine private rooms 
will be provided, with modern lighting, 
wood wainscoting, and acoustical treat- 
ment. 

Drawing above shows how modernized 
safety deposit department will look. 

Being projected in the remodeling pro- 
gram is complete air-conditioning of the 
building by next summer at a cost of 
some $300.000. 





BENNETT & CRITTENDEN 


Avchitects 


DALLAS 


Members American Institute of Architects 
Members Texas Society of Architects 
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Chamber Magazines Form 
Southwest Association 


Thomas J. McHale, advertising man- 
ager of DALLAS, has been elected secre- 
tary-treasurer of the newly organized 
Association of Southwest Commerce 
Magazines, whose membership is com- 
posed of Chamber of Commerce publica- 
tions in the Southwest states. Clifton 
Blackmon, editor of DALLAS, is a mem- 
ber of the board of directors and chair- 
man of a committee named to draft a 
constitution and by-laws for the new or- 
ganization. 

The association has been formed by 
the editors, publishers, business and ad- 
vertising managers of the Chamber of 
Commerce magazines to provide a 
medium for the joint discussion of 
mutual problems and for cooperative 
action for expanding the service and 
quality of the publications in step with 
the growth of the communities they serve. 





Equipment Distributorship 
Organized by C. D. French 


The Southwest-Pacific Sales Company 
has been established by C. D. French, 
owner, as a distributorship for industrial 
equipment serving Texas and adjacent 
states. Headquarters are at 6234 Peeler. 
The new firm is a Dallas outlet for Pow- 
der-Power Tool Corporation of Portland, 
Ore., the manufacturer of an explosive- 
powered stud driver. Mr. French resigned 
as vice president of Certain-Teed Prod- 
ucts Company in charge of operations of 
Southwest Building Products Company, 
Certain-Teed affiliate, to organize the new 
firm. 

Morrison and Reid. b. Lake Morrison 
and James Y. (Jim) Reid, who have been 
associated in the general insurance busi- 
ness for the last five years in the firm of 
B. Lake Morrison Agency, are continuing 
their partnership under a new name, the 





TELEPHONE C-5721 
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THOMAS K. CONE, JR. 





2027 2 Young Street Dallas 








We Send You Qualified Applicants 


For Professsional—Technical 
Office and Sales Positions 


CITY PERSONNEL SERVICE 


Edith Sewell, Manager 


201814 Main Street Phone R-4786 


DALLAS ¢ OCTOBER, 1947 





Morrison and Reid Agency, with offices 
in 1108 Republic Bank Building. Mr. 
Morrison has 22 years of insurance expe- 
rience, 1] years in the agency field and 11 


years as an adjuster and supervisor for 
the Travelers Insurance Company. Mr. 
Reid has been in the insurance business 
for 14 years. 








APPLE-TIZIN’ 





Largest Distributors 
of Fresh and Frozen 
Fruits and Vegetables 
in the Southwest 








DALLAS 


LONGVIEW 
FORT WORTH ®& WICHITA FALLS 


“The finest apples in the land 
Are fresh from Keith's 
The Longhorn Brand; 
Zestful, tasty, nutritious too 
Longhorn Brand is best for 
you-u-u" 






2 ABILENE 
* LUBBOCK 














Psi y a | 


TAILORS — IMPORTERS 


313-A NORTH AKARD — DALLAS, TEXAS 


C-2584 
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Guer $19,000,000 
Paid fo POLICYHOLDERS | 


SERVICE FACILITIES Specialization and experience in providing Workmen’s 
, Compensation Insurance service to employers of labor in 
The Texas Employers’ Insurance 


Aenuututinn stpinttius Sastitiine Texas; state-wide facilities designed for the prompt and 


whereby employers of labor in efficient rendering of this service: and dealing directly 
Texas can secure complete and with the policyholder through salaried representatives— 
highly specialized Workmen’s Com- e . : 

eee : these have enabled the Texas Employers’ Insurance Asso- 
pensation Service, including: 
; ciation to effect substantial savings in the cost of providing 
Nineteen district service offices. paras : . 
heaee Workmen’s Compensation Insurance service. 
Proved financial responsibility. 


Qualified sine and underwrit- Since the Texas Employers’ Insurance Association is 
ing “know-how. 

, ‘ obligated to provide this service at cost, these savings, 

Prompt handling of claims. 

Texas’ largest insurance safety hich amount to over $19,000,000, have been returned 
engineering organization. to policyholders in the form of Dividends and Guaranteed 


Insurance at cost to Texas em- Cost Discounts. Are you taking advantage of the better 


sloyers. : mein : , 
iii service facilities and the savings offered by Texas’ prin- 





cipal writer of Workmen’s Compensation Insurance? 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 


Home Office: DALLAS « District Offices in: ABILENE * AMARILLO + AUSTIN + BEAUMONT + CORPUS CHRISTI + DALLAS + EL PASO + FORT WORTH 
GALVESTON + HARLINGEN - HOUSTON + LUBBOCK + MIDLAND + PORT ARTHUR + SAN ANTONIO + SHERMAN + TYLER - WACO + WICHITE¢ FALLS 
HOMER R. MITCHELL, Chairman of the Board A. F. ALLEN, President 
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New Members 
(Continued from Page 26! 

Texas Driving School, 1303 Sec- 
ond; H. B. Vinson. 

Sanders Specialty Company, 218 
Southland Hotel; J. P. Sanders. 

D. B. A. Cedergren Metals Com- 
pany, 2101 West Commerce; H. N. 
Cedergren; die castings. 

Belmont Motor Hotel, 905 Fort 
Worth Avenue; J. B. Malone. 

Babee-Tenda Agencies of Texas. 
1128 North Edgefield; Karl E. Sharpe; 
non-tipping safety chair. 

Roter Pickle & Canning Com- 
pany, 2834 Medill; L. J. Roter; manu- 
facturer. 

Stone Company, Inc., 3814 Cedar 
Springs; A. C. Stone; sheet metal and 
termite control. 

Baldwin Cooperage Company, 
2218-24 South St. Paul; Mrs. J. F. 
Baldwin. 


Randal L. Winston, 41114 North 


Ervay; certified public accountant. 


McLure’s Shop, 2916 Oak Lawn: 
J. R. McLure; retail furniture. draperies 
and carpets. 


Emory Booty & Company, 2519 
McKinney: wholesale and retail office 
supplies. 

Woodstock Typewriter Sales 
Company, 2021 Main; Roy C. Malone. 

The Village Barbers, 74 Highland 
Park Village; Gordon Cox. 

Texas Sanitary Towel Supply 
Company. 3305 San Jacinto; V. E. 
Griffith. 

Sports Center, 6926-28 Hines Boule- 
vard; Hal Heaton; retail. 

The Trailmobile Company, Plan- 
tation Drive; E. J. Clements; Dallas 
branch; manufacturer of semi-trailers 
and vans. 

Connolly’s Photo Service, 2020 
Abrams Road; J. M. Connolly; photog- 
raphy. 

W. A. Mayer & Company, 2719 
Live Oak; Q. W. Becket; taxidermist. 

Standard Printing Company, Con- 
struction Building; R. W. Cardwell. 

The Charles E. Hires Company, 
4131 Commerce; William H. Sherbet: 
beverage. 

Elm Oil Company, Mercantile Bank 
Building; Robert C. Quinlan. 

Thomas Waters, 1307 Southwestern 
Life Building; general freight agent for 
The Pennsylvania Railroad. 

Bowman Supply Company, 3916 
D. Cedar Springs; S. A. Bowman; barber 
and beauty supplies. 
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Standard Paints, Inc., 4703 Ross; 
O. D. Lightner; manufacturer. 

Loftis Special Office Service, 1310 
Liberty Bank Building; Mrs. Commye 
Loftis; letter and mailing service. 

Booklovers Shop & Library, Inc.. 
216 South Akard; Elizabeth McMurray. 

Dallas Welding Supply Company, 
430 South Industrial Boulevard; A. L. 
Hill. 

Miller & Norton, 4703 Ross: W. T. 
Miller; general contractors. 

B. Palmer Sales Company. 1433 
Second; carnival supplies. 

Ben R. Weber 2600 Fairmount: 
gifts for men. 

A. L. McKittrick, Continental Rub- 
ber Works, 1311 South Akard: branch 
office. 

Coke Lumber & Wrecking Com- 
pany, 818 North Fleming; R. K. Coke. 

A. J. Jensen, 521 South Akard: 
dairy machinery. 

Imperial Burlap Bag Company. 
1208 Marilla; S. Joachim. 

Dallas Farm Machinery Company. 
1018 Industrial Boulevard: L. D. 
Beckham. 

Pioneer Brick & Tile Company. 
422 South Industrial Boulevard: Paul 
Hundley. 


Fred Rupell Company, 2418 
Bryan; automotive jobbing. 

The Frito Sales Company, Inc., 
2600 Cedar Springs; Phillip Usry. 

Horn Blue Print Company, 308 
South Ervay; Jack M. Horn. 

Henry Nuss, 419 South Ervay; book- 
binding. 

Ross Realty Company, 408 North 
Tyler: Doris E. Ross. 


Theo Beasley Reelected 
By Oak Cliff Chamber 


Theo P. Beasley, president of the Re- 
public National Life Insurance Company 
and a director of the Dallas Chamber of 
Commerce, has been continued for a sec- 
ond term as president of the Oak Cliff 
Chamber of Commerce. Guy Draper has 
been reelected vice president and general 
manager. 

Shelby S. Cox has been named legal 
adviser of the Oak Cliff organization and 
S. M. Batchelor has been elected treas- 
urer, New directors include Philip Gol- 
man, C. H. Swann, J. C. Smith, J. W. 
Singleton, Jr., L. J. Maher, E. S. Huber, 
W. L. Fleming, Don Cameron, and Ben 


Brannon. 





BUILDERS, 


REALTORS 


BUYERS AND SELLERS 


Unlimited Funds for Loans 


We have the facilities, the experience and unlimited funds for 


handling quickly, easily and expertly all types of loans on well 
located Dallas property. Lowest interest rates. Terms to suit 
your needs. Also FHA and G. I. loans. Let us help you work 
out your deal regardless of the type or size loan required. 


*Reai 


== MURRAY 


INVESTIJIENT COMPANY 








E. V. MeCRIGHT & COMPANY, LTD. 


Builders ... Engineers 


Specializing in Commercial and Industrial Construction 





Owners .. 


3025 Taylor Street 





CENTRAL INDUSTRIES, INC. 


- Management... Leasing 
Business and Industrial Properties 


Dallas 1, Texas 


Phone R-6223-4 
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Management For Your Estate 


ouR investments should yield depend- or administration of such accounts as you 
able income. They should be in desire. 
safe custody. Perhaps the increased de- Our compensation for managing your 


mands of your business or profession, or investments that yield taxable income is 


other factors, require you to delegate their deductible in computing your Federal in- 


supervision to another COME RK. 


Today's conditions emphasize the wis 


You may solve these problems b , 
y * wow J dom of providing competent management 


placing your investments with our Trust for your investments, and planning their 
Department, in an agency account or a economical transfer to your family or oth 
living trust drawn by your attorney whose ers. Your attorney's advice, and our Trust 
advice is of primary importance. We at- Department's service, will prove valuable 
tend to as many details of the supervision to you. Why not take the first step today? 


FIRST NATIONAL BANK 


IN DALLAS 
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Wall Street Journal 


(Continued from Page 9?! 


field of finance. In coming here, the Journal 
is following an accelerating pattern of busi- 
ness dispersion, which it has been faithfully 
reporting for years. Other big Eastern business 
firms have found a healthy industrial climate 
here. The Journal, too, may well find new 
vigor and new strength in this atmosphere.” 

Commented R. R. Gilbert, president of the 
Federal Reserve Bank of Dallas: “The decision 
of ‘The Wall Street Journal’ to publish in 
Dallas a Southwestern edition is a recognition 
and reminder of the financial, industrial, and 
business growth of the Southwestern area. The 
tremendous strides made by the Southwest 
during the war and prewar years have brought 
this section of the country into national view 
as present and potential producers. The high 
place which “The Wall Street Journal’ holds 
in the Wall Street public is well recognized, and 
the decision to publish daily a Southwestern 
edition will help to assure the business leaders 
in this area of more current information on the 
important developments in their fields of in- 
terest.” 

Said Chester L. May, Dallas, president of the 
Texas Manufacturers’ Association and _ vice 
president of the Lone Star Gas Company: “The 
business interests of Texas cannot help but 
be extremely happy over the location of a 
branch of “The Wall Street Journal’ in Dallas. 
For some time this great newspaper has been 
drawing attention of its readers to the tremend- 
ous growth we have been experiencing in Tex- 
as, and this move to become actually~a_ part 
of us is recognition and proof of its enthusia:m 
for the future of this area.” 

“The announcement by the publishers of 
“The Wall Street Journal’ that its Southwest- 
ern circulation will soon be supplied by a new 
plant to be established in Dallas comes as wel- 
come news,” said W. G. Vollmer, president of 
the Texas & Pacific Railway. “The wisdom of 
this splendid financial paper in deciding to 
come to the great Southwest, and especially to 
Texas, is significant recognition of the grow- 
ing importance of this section as an ever-ex- 
panding industrial and agricultural empire.” 

From Fred W. Shield, San Antonio, president 
of The Texas Mid-Continent Oil & Gas Asso- 
ciation, came this comment: “ ‘The Wall Street 
Journal’ is to be complimented on its journa!- 
istic enterprise in establishing a Dallas edi- 
tion to serve the Southwest. We are glad to see 
its bright name added to the other great news- 
papers published in this area. We welcome it 
to the world’s leading petroleum producing re- 
gion, where there is a great story with many 
exciting chapters.” 

“Dallas retail merchants and businessmen of 
the entire Southwest are gratified as Dallas 
becomes the third publication point in America 
of ‘The Wall Street Journal,’ one of the most 
authoritative publications in existence,” said 
Robert A. Ross, president of the Dallas Retail 
Merchants’ Association and vice president of 
Neiman-Marcus Company. 


PAUL G. BENTLEY CO. 


DALLA S* 
ELECTRICAL *MECHANICAL ¢ REFRIGERATIO 
INDUSTRIAL AND UTILITY ENGINEE 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 
8B47/LBA. Peru. Firm desires to rep- 
resent American manufacturers and fac- 
tory 
followi ing pr oducts: 


agents on commission basis for the 
Pharmaceuticals, 
sanitary goods, office and school supplies, 
light and heavy hardware, cotton piece 
goods. notions, and building materials; 
also wants American representative for 
complete line of Peruvian silver work. 
8B47/D. Mexico. 
contact with manufacturers and distribu- 
tors of agricultural implements, gasoline 


Concern desires 


engines, electric motors, motorcycles. 


artisan tools, mule harness, plumbing 


supplies, and machinery for tanning and 
shoe manufacturing. 


8B47/CVA. France. 


firm desires connections with 


Paris importing 
\merican 
concerns interested in handling 
pagnes, liquers, wines, perfumes, jewelry, 
women’s gloves, and silks. 

7B47/T. 
agent wishes to represent American firms. 

7B47/BC, 
desires to contact firms interested in pur- 
chasing chil- 
dren’s clothes, tablecloths, napkins, hand- 
kerchiefs, 


dered with ornaments of Bulgarian na- 


South Africa, Commission 
Bulgaria. Concern in Sofia 


women’s blouses. robes. 


and tea table sets. all embroi- 


tional motifs. 

8B47/CC. 
and importing firm wishes to export mica 
rebuilt 


India. General exporting 


and import new and printing 


machinery. 
8B47/ 


contact 


K. Germany. Concern desires 
with American distributors of 
household articles. 


textiles. and food 


products. 
&B47P. Peru. Firm 


for own account is also interested in rep- 


acting as buyer 


resenting manufacturers and export 
representatives on commission basis for 


cham- 


notions, novelties, and other general light 

merchandise. 
8B47/NTC. Britain. 

general offers names of exporters seeking 


British consul 


contact with firms interested in import- 
in and distributing mechanical toys. elec- 
tric lamps, metallic paints, electric weld- 
ers, carbon arc torches, plastic jointing 
compound, and polishing preparations. 

6B47/R. India. 
with exporters of textiles; 


contact 
and 


Firm wants 
yarns 
is also interested 


related items: cos- 


metics, novelties, sundries, sewing ma- 


chines and needles, electric fans, radios, 
glass. china. and earthenware. 
8B47/M7C. Dallas. Exporting and 
importing firm offers approximately 10,- 
000 tons of sugar for immediate delivery. 
OpAn7 y 
8B47 F. 


textiles, footwear, pianos, musical instru- 


Germany. Firm exporting 


ments. electrical and technical articles 


desires to contact Dallas importers. 
7B47/H. Iraq. 

connections with American concerns. 
8B47/Cofs. El Salvador. Consulate 

wishes quotations on 200 two-wave radio 


Bagdad firm desires 


receivers. 


ELECTRIC MOTORS 


GIANTS 4 _s 





Electric motors from giants to midgets are 
Wide 


ranges of types and sizes are carried in our 


now available at General Industrial... 


warehouses... deliveries can be made imme- 





diately. 


Electric motors yield maximum dollar re- 


turns only when the motors are carefully se- 


Distributors for 
ROBBINS & MYERS, 
LOUIS ALLIS CO. 


lected and applied, properly operated, and lec. 
efficiently maintained. Our engineers can help 


select the motors needed to solve your prob- ; 
Electric Contractors and Deal- 
ers will find most of their motor 
needs at the General Industrial 
warehouses at the standard 


trade discounts. 


GENERAL INDUSTRIAL SUPPLY -CORP- 


DALLAS FORT WORTH TULSA 
WHOLESALE INDUSTRIAL AND ELECTRICAL SUPPLIES 


lems. No inquiry too small .. . No obligations 





on your part. 
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ee 


7B47/V. Palestine, Commission agent 
wishes to contact Dallas exporters. 

9B47/CGofB. Belgium. Consul gen- 
eral offers names of firms seeking con- 
tacts with American concerns interested 
in representation for machine for cutting 
hard cheese as well as knitted Belgian 
fabrics. 

9B47/CofS. Switzerland. Consulate 
offers information on textile manufactur- 
ers seeking Texas distribution. 

6B47/MSC. Italy. Fur merchant spe- 
cializing in animal hair dressing wishes 
connections with Dallas firms interested 
in importing these lines as well as vege- 
table and animal fibers and bristles. 

8B47/KIA. South Africa. Manufac- 
turers” representative desires to represent 
manufacturers and exporting firms on 
commission basis for textiles. cotton 
yarns, building materials, tools and gen- 
eral hardware, electrical appliances, and 
paper. 

9B47/UM. China. Exporting firm 
wishes connections with importers of 
embroidered art linens. old and new 
embroideries. brass, china and wooden 
wares, carpets, lamp shades, and curios. 

9B47/C. Italy. Manufacturer of musi- 
cal instruments wants contact with firms 
interested in this line. 

8B47/B. Germany. Mechanical engi- 
neer interested in representing American 


firm. 


Books 
(Continued from Page 26) 


Berlin during the war to get a better 
understanding of what had happened 
there when he was called home in 1940, 
He psychoanalyzes the German people 
and finds that. as in 1918. they do not 


blame their aggressive ideals for their 





BUSINESS, RESIDENTIAL, 
INDUSTRIAL 


LOANS 


For Building, Buying, 
Refinancing or Repairing Business 
or Residential Real Estate at 
Lowest Interest Rates. 

FHA and Gi Loans 
On New and Existing Homes. 


T. J. BETTES CO. 
Donald McGregor, Vice-President 
1202 MAIN C-8028 

South's Leading Mortgagee 








failure in humanity. but consider the 
immediate leader to have become weak- 
ened. He claims that. therefore. they are 


dangerous even in defeat. 

“End of a Berlin Diary” is a chrono- 
logical record of the war in Europe. the 
Munich appeasement, Franco and his re- 
lationship with Hitler, the attempt to con- 
quer Britain, and the German war with 
Russia behind the scenes and on the bat- 
tlefield. 

His account of the Armistice Day in 
liberated Paris is not only good journal- 
ism but also excellent prose writing. Mr. 
Shirer’s casual elbow-rubbing with the 





HE GOKS 
10 YOUR 
CHUREN... 


e Perhaps he doesn't sing in the 
choir, but he’s a Christian gentleman 
and a good neighbor who's always 


welcome in your home. 


e His children and yours are in the 
same class in Sunday School, and 
your wives work side by side for the 
welfare of your community. 

e Your business interests may vary, 
but your family ties and obligations 


cre the same. 








Aouthland ye 


{ W. ©. McCord, President 


ereat and the near-great in military and 
literary sets will give the book a popular 
appeal that will cause it to out-sell sim- 
ilar, but more documented, accounts of 
the war by equally accomplished corre- 
spondents.— Mary Fletcher Cavender. 











| Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 














e He can help you meet the most 
vital of those obligations. 


e As your SOUTHLAND LIFE REP- 
RESENTATIVE, he has a thorough 
knowledge of all matters pertaining 
to insurance and the important part 
it has in the protection of your family 
and your own security. 


e His wise counsel is at your com- 


mand. 


COMPANY = 
Home Office: wen 
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Your Handy 


BOEDEKER 
Pick-up Station 


for Doedeker ice cream 
in small quantities... 
so good for dinner and 


Sunday suppers. 


For parties or picnic 
quantities, where dry ice 
packing is required, 
place your order for 
Boedeker ice cream with 


your favorite dealer or 


phone T-3-7851. 


Since 
1836 

















ADLETA SHOW CASE & FIXTURE 
MANUFACTURING COMPANY 


ADVERTISING, INC. 
AMERICAN BEAUTY COVER COMPANY 
ARLINGTON DOWNS 

poli oe ” 
BAPTIST BOOK STORE 
BENNETT & CRITTENDEN, ARCHITECTS 


FAUL G. BENTLEY COMPANY, ENGINEERS 


T. J. BETTES COMPANY 


igency—B ll and Jacobs Advertising A 


BLUE DIAMOND COMPANY 
Agency—J. Neal Ferguson Advertising Ager 


HERMAN BLUM, ENGINEER-CONSULTANT 
BOEDEKER ICE CREAM wonenee sted 
{gency—Rogers and Smi i 
BRAZELL ADVERTISING AGENCY 
BREWER STUDIO, PHOTOGRAPHERS 


BROAD & NELSON, ARCHITECTS, 
ENGINEERS, PLANNERS 


BUILDING MAINTENANCE SERVICE, bara 


ncy——T} P ns J. Crandal 


JOHN L. BURKE & COMPANY, INSURANCE 


CENTRAL INDUSTRIES, INC. 


CHAPPELL, STOKES & BRENNEKE, 
CONSULTING ENGINEERS 


CITY PERSONNEL SERVICE 

CLARY MULTIPLIER CORPORATION 
CLOUD EMPLOYMENT SERVICE 

TOM W. COLLINS, PHOTOGRAPHY 
THOMAS K. CONE, JR., PHOTOGRAPHER 


CONSUMERS SUPPLY & PLUMBING 
COMPANY 


COUCHMAN ADVERTISING AGENCY 
GEORGE DAHL, ARCHITECT 


DALLAS-FORT WORTH — COMPANY 


dgency——Grant Adverti > ae 
DALLAS IRON & WIRE WORKS 
feoncy—MeMai id tisin 


DALLAS NATIONAL ra 
leoncy——MeMair i iv 


DALLAS PIONEERS 4 and 


DALLAS POWER & LIGHT rag pean 


1 —B ind Jacol d ng A 
DALLAS corer eiap & TERMINAL COMPANY 
dgency——Ay nptor 


DALLAS stoke a COMPANY 
dyer 


v—H Company 
EVANS EMPLOYMENT SERVICE 
S. L. EWING COMPANY 
ROY M FELLERS COMPANY 
FIRST NATIONAL BANK IN DALLAS 


feoncy—R and Smith Ad isis { 
J. N. FISHER, REALTOR 
FLUORESCENT LITE EQUIPMENT COMPANY 


igency—B 1 and Jacobs Advertising A 


T. C. FORREST, JR., CONSULTING 
ENGINEER 


— FRANK PRODUCTIONS 


nev——William J. Springfield, Ad tisir 
GAYLORD CONTAINER CORPORAT:ON 


SENERAL INDUSTRIAL SUPPLY 
CORPORATION 
dgency—Ad ing-Busir Leer 
Fort Worth 

GRAYSON GILL, ARCHITECT AND 
ENGINEER 

ROBERT D. GOODWIN, ARCHITECT 


GREAT AMERICAN RESERVE 
pepe COMPANY 


nceyIra E. DeJernett Advertising A 
EVERETTE HALE, HEALTH BUILDER 


HAUGHTON BROTHERS, 
PRINTERS & PUBLISHERS 


\/YATT C. HEDRICK, ARCH: TECT 
AND ENGINEER 


CHARLES L. HENRY AND ASSOCIATES 
HUDSON & HUDSON, REALTORS 
KARR EMPLOYMENT SERVICE 
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LANDAUER & GUERRERO, CONSULTING 
ENGINEERS 53 
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BUSINESS CONFIDENCE 
Built on Years of Service 


* Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established Established 
PHILP W. J. LAWTHER 
1872 wer « 1885 wits 
Wholesale Hardware Manufacturers of Poultry and 


Stock Feeds 


187¢ ©. M. KAHN & co. 188 SUTTON, STEELE & 


Dallas’ Oldest Retail Store 
Apparel Shops for Men, Women 
and Boys 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


1872 wanes — 1BBS ones 


White Swan Fine Foods 


| 1874 soranz * 


Real Estate and Insurance 


Contractors and Builders 


OS] piece courany 


“Everything in Paper” 


1892 ee 


1876 CHAS. L. DEXTER 
& CO. Lithographers and Printers 

Insurance 

Oldest Agency in Dallas 1892 aaeeraee 

Printing, Lithographing and 
127 NATIONAL BANK Embossed Labels 
OF COMMERCE 
Banking ORIENTAL LAUNDRY 
189 COMPANY 


Finer Laundering, Sanitone 


1879 CLARKE & COURTS Cleaning and Fur Storage 


Retail Stationers 189 GRAY & GRAHAM 
Lithographers, Printers and COMPANY 
Engravers Designers of Men's Fine Clothes 










Back when cutaway and Prince Albert coats and striped trousers 
were a pronounced style in men’s clothing, Stephen Gray and W. Wil- 
son Graham opened the Dallas tailoring establishment of Gray & 
Graham. From its founding in 1894, Gray and Graham has bought 
both imported and domestic cloth and has tailored it to the style of 
the day for men. The firm has continuously been located at the address 
at 1009 Main, where it opened business. Its quarters are pictured 
above as they looked in 1920, next door to the Postal Telegraph 
Company building, when men wore tight-fitting trousers, long-hook 
pants, and coats with narrow lapels. Operations of Gray & Graham 
today are being dsrected by Thomas A. Siren, designer and president, 
and Miss Lenore Wolfe, a pioneer staff member, who is secretary- 


treasurer. 
Established Estab!ished 
189 BRIGGS-WEAVER 189 LANG'S FINE 
MACHINERY CO. FLOWERS 
Industrial Machinery and The Southwest's Foremost Florists 
Supplies Decorators, Nursery Landscape 


Service 


199 SHUTTLES BROS. & 18598 THE PRAETOR’’ 


LEWIS, Inc. 


Life Insurance Service 


Wholesale Jewelers 


Serving the Southwest for 49 

HAVERTY FURNI- 
— 189 TURE CO. 

Furniture 
ANDERSON 
AUSTIN BROS. 
185 FURNITURE CO. 190 STEEL COMPANY 

Dallas’ Oldest Furniture Store Steel for Structures of Every Kind 
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All-Year Gas Air Conditioning 

for your store, office, or home! 


Today your place of business—or your home—can be 
kept as cool and refreshing as a mountain cabin all sum- 
mer long! You can work in—and go home to—invigorat- 
ing air, refrigerated down to a zestful temperature... 
with all sticky humidity removed, and with dust, dirt, and 
pollen filtered out. 














And when winter comes, just flip a switch, and you 
enjoy plenty of clean, even heat, with just the right 
amount of humidity added for comfort. 





New Servel All-Year Gas Air Conditioner 
gives you summer cooling, winter heating 


This wonderful ‘‘new quality of living” is provided by 
the new Servel All- Year Gas Air Conditioner. Complete 
in one compact unit, the Servel Conditioner cools and de- 
humidifies the airin summer, heats and humidifiesit in win- 
ter, provides draft-free circulation of clean air year round. 


Perfected before the war by the maker of the famous 
Servel Gas Refrigerator, the Servel All-Year Gas Air 
Conditioner is already operating successfully in hundreds 
of homes and commercial establishments from coast-to- 
coast. And everywhere, users are enthusiastic about the 
year-round comfort it provides. 





For complete information about Servel All-Year Gas 
Air Conditioning, get in touch with your Lone Star Gas 
representative. Or write direct to our Air Conditioning 
Department, 1915 Wood Street, Dallas 1, Texas. 
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5 yEARS 


IN THE SOUTHWEST 
Texas Produce Company this month proudly observes its thirty- 





fifth anniversary. From an humble beginning in a small shop our 
business has grown through the years as the great Southwest has 
grown. 


Guided by the spirit of competitive American enterprise our 
house has sought always to sell quality and service. At the end of 
thirty-five years, the merit of this sound way of business speaks for 
itself. Our customers and friends literally have “put us on the 
map.” The little shop we opened here in 1912 has become a stable, 
progressive business establishment. 


Today in Dallas, Fort Worth and Hoxston cur firm supplies 
thousands of customers with premium Pabst Blue Ribbon Beer 


and Ale. 


And in Dallas and 100 other towns and communities within a 
radius of 150 miles our “Field-Fresh” fruits and vegetables are de- 
livered daily to more than 2,000 independent retail grocery stores, 
hotels, restaurants, schools and other institutions. 


We are thankful this steady, conservative development of our 
company has been possible. Our customers, our family of loyal em- 
ployees, and all the communities which we serve have made it so. 
And with their help we shall continue to grow! 


Our faith is in the future of the Southwest. And it shall continue 
to be our goal constantly to improve the quality of our merchan- 
dise and service so that our business may stand always as a symbol 


of confidence. 


TEXAS PRODUCE CO. 





PRODUCE COMPANY 


| AA AA BA AGA PABA BABA BA AA BARA BARA PABA PARA RA RA AA RA RAR BARA BARA BARA ABA RA RA AA BARA AA RA RA AA BARA RA RA RA BARA RARA RA RA RA RA RARARARARA AA RA RA RA RA RA RA RARARA RA RARARA RA RA RA RA RARARARA RA RARARARARARA RA RARARA RA RARARARARARARARARARARARARARARARARARARARARARARAT 














PV UW UU NU 0 8 
TEU UM UV UM UN UN UU UU OU 0 0 i 7 


WOTTTITITITITITI iLiad ili li litiiililil 1ilitilititililitalari titi tice rater eee eee Tei TTT Tia iii itil tila ii iii 

















DRIVE-IN 
DEPOSIT 
SERVICE 


for BUSINESS FIRMS cn/y 


@® Hundreds of Dallas business firms, located be- 
yond walking distance, are using our easy Drive-in 
Deposit Service. You simply drive right into our 
thirty-story building, up to the Teller’s Window 
and make your Deposit from the front seat of your 
car—then, go straight out of the building. Enjoy 


this convenient time-saving service! 


Saves WALKING ° Saves PARKING 


Mercantile 
National Bank 


CAPITAL AND SURPLUS $10,000,000 














